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Majority now think Iraqg War was wrong

A decade after the start of the Irag War, new research from YouGov reveals over half (53%)
of the public think the decision to invade was wrong.

The poll, undertaken to coincide with the tenth anniversary of the conflict, reveals that
slightly over a quarter (27%) believe the invasion of Iraq was right. The survey reveals
marked gender differences with almost a third (32%) of men saying intervention in Iraq was
the correct action, compared to under a quarter (23%) of women.

There has been a clear shift in public opinion over the last ten years. At the time of the
invasion a majority (53%) of Britons believed military action in Iraq was right. This compares
to less than four in ten (39%) that thought it was wrong.

YouGov’s recent poll reveals that a majority (56%) of the public believe the war has
increased the risk of a terrorist attack on the UK. Three in ten (30%) say it has made no
difference to Britain’s security and 7% think it has made the UK safer.

The survey shows ten years after the start of the war a plurality (41%) think the people of
Iraq are better off than they would have been under the rule of Saddam Hussein and just
over a fifth (21%) believe the Iragis would have been better off under the dictator. However,
seven in ten (71%) say Iraq is likely to be a permanently unstable country over the next few
years and just 12% think it will be a peaceful democracy.

The results come as YouGov opens up its archives on Iraq, publishing all ten years of its
research about the conflict online: http://y-g.co/lrag10yrs

A decade after the commencement of the conflict half (50%) believe Tony Blair deliberately
set out to mislead the British public in the run up to the war about the threat posed by
weapons of mass destruction. This compares to under a third (31%) who say he genuinely
believed Saddam Hussein possessed a stockpile of WMD.

These findings echo public opinion in October 2004, eighteen months after Britain’'s
intervention in Iraq, when 48% thought Mr Blair had lied about the weapons capabilities of
the Iragi regime, while 30% disagreed.

The research shows more than a fifth (22%) of the British public believe the former Prime
Minister knowingly misled Parliament and the public and should be tried as a war criminal
over the conflict. This compares to almost three in ten (29%) who say he was right to warn of
dangers of Saddam Hussein's regime, 18% that think he misled people but we should move
on and 15% who believe he didn’t intend to give out false information about the threat posed
by the Iraqi dictator.
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Notes to Editors:
Total sample size was 1,684 British adults. Fieldwork was undertaken from 10 — 11" March, 2013.
The survey was carried out online. All figures, unless otherwise stated, are from YouGov Plc.
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About YouGov

YouGov is an international, full service market research agency offering added value consultancy,
gualitative research, field and tab services, syndicated products such as the daily brand perception
tracker Brandindex and social media analysis tool SOMA, fast turnaround omnibus and
comprehensive SixthSense market intelligence reports. YouGov’'s sector specialist teams serve
financial, media, technology and telecoms, FMCG and public sector markets.

YouGov is considered a pioneer of online market research and has a panel of 2.5 million people
worldwide, including over 350,000 people in the UK representing all ages, socio-economic groups and
other demographic types.

As the most quoted market research agency in the UK, YouGov has a well-documented and
published track record illustrating the accuracy of its survey methods.

For further information visit yougov.co.uk
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