
THE SURVEY OF

&ǾYIRGI�
��;IEPXL

2]�;MWL�1MWX

8SXEP�&KKVIKEXI��TIRH

8ST�-SPMHE]�,MJXW TPERRMRK�XS�KMZI�

.�XV]�XS�KMZI�KMJXW�XLEX�
GVIEXI�PEWXMRK�QIQSVMIW�

INTENDING TO BUY LUXURY BRANDS | Among intenders in each category
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LAPTOP/
DESKTOP ONLY

SMART DEVICES ONLY
*smart devices include smartphones,
tablets and smart watches
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Exclusively or 
almost exlusively 

ONLINE
mix/more 
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AMONG AFFLUENT CONSUMERS...


