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ON THE SOFA

Our TV habits are changing. No longer is  
TV viewing confined to the traditional TV set. 

TV HABITS: MULTI-SCREEN LANDSCAPE

ON THE COMPUTER

watch TV via  
a PC / laptop daily

11%

23%

15%

12%

11%

8%

67%

79%

83%

82%

84%

watch TV via  
a TV set daily

81%

ON-DEMAND

15%

27%

30%

29%

36%

55%

30%

23%

21%

24%

mostly use a PC/laptop 
to watch on-demand

28%mostly use a TV set  
to watch on-demand

29%

22% 

18% 

28% 

38% 

30% 

Proportion of total TV viewing 
watched on-demand

30% 

54% 22% TOTAL

13% 

32% 5% TOTAL

23% 

23% 13% TOTAL

9% 

18% 4% TOTAL

17% 

48% 10% TOTAL

YouTube already 
perceived to be a TV 

channel amongst  
18-24 year olds 

ON THE CHANNEL

Weekly online TV viewing

Fieldwork: 7th February – 12th February 2013     Sample size: 2,052 UK respondents; age 16+ 


