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YouGov / Citigroup Survey Results

Sample Size: 2061
FIELDWORK DATES: 18th to 22nd Feb 2010

Gender Age Social Grade Region
Total | Male |Female|18to20|30t050|0vers0| ABCL | c2DE | London | REStOf | Midlands | o | seotiand
South and Wales
All GB Adults| 2079 1000 1079 421 769 889 1143 936 384 486 445 517 192
Unweighted Sample| 2079 920 1159 336 770 973 1243 836 429 484 421 512 184
% % % % % % % % % % % % %
How do you expect consumer prices of goods
and services will develop in the next 12 months?
Go down 2 2 1 2 2 1 2 2 2 2 1 2 0
Not change 6 6 6 10 6 3 5 7 7 5 5 5 8
Rise by 1% orless 12 8 15 17 11 9 12 11 12 9 15 11 10
Rise by 1% but less than 2% 19 20 19 17 20 20 20 18 18 17 21 23 18
Rise by 2% but less than 3% 24 25 24 18 22 28 25 23 25 25 21 23 33
Rise by 3% but less than 4% 14 16 13 11 14 16 16 12 15 17 12 13 14
Rise by 4% but less than 5% 7 8 6 5 6 8 7 7 7 7 8 6 5
Rise by 5% but less than 6% 3 3 4 3 3 4 3 3 3 4 3 3 3
Rise by 6% or more 5 5 4 3 6 5 4 5 4 4 4 6 4
Don't know 8 7 10 14 9 5 6 11 8 10 10 7 5
All GB Adults (excluding 'Don’t know){ 1908 932 976 361 699 848 1074 | 833 354 439 401 479 184
Unweighted Sample| 1918 865 1053 288 701 929 1168 750 395 436 386 475 178
% % % % % % % % % % % % %
How do you expect consumer prices of goods
and services will develop in the next 12 months?
Go down 2 2 1 2 3 1 2 2 2 2 1 3 0
Not change 6 6 6 12 7 3 5 8 8 5 5 5 9
Rise by 1% or less 13 9 17 19 13 10 13 13 13 10 17 12 10
Rise by 1% but less than 2% 21 21 21 20 22 21 22 20 20 18 23 24 19
Rise by 2% but less than 3% 26 26 26 21 25 30 26 26 27 28 23 25 34
Rise by 3% but less than 4% 16 17 14 13 15 17 17 13 17 19 14 14 15
Rise by 4% but less than 5% 8 9 6 6 7 9 7 8 7 8 9 7 5
Rise by 5% but less than 6% 4 3 4 4 3 4 4 3 5 4 3 3
Rise by 6% or more 5 6 5 3 6 5 4 6 4 5 4 6 5
MEDIAN February 2010 2.3 25 22 1.9 22 25 24 23 23 25 23 2.2 24
(January 2010) 2.2 2.3 2.1 1.8 2.2 24 23 21 2.2 2.2 23 23 2.2
(December 2009) 1.9 1.9 2.0 1.6 1.9 21 2.0 1.9 1.9 21 1.9 1.8 2.2
(November 2009) 2.1 2.2 2.0 1.9 21 2.2 2.0 2.2 1.8 2.2 22 21 2.2
(October 2009) 2.0 1.9 2.0 1.7 1.8 2.3 1.9 21 1.9 2.0 2.1 2.0 2.2
(September 2009) 1.9 21 1.9 1.7 1.7 2.3 1.9 2.0 1.8 2.0 2.0 1.8 2.1
(August 2009) 1.8 1.9 1.8 15 1.6 21 1.7 2.0 1.6 1.8 2.0 1.8 2.1
(July 2009) 1.8 1.7 2.0 1.4 1.7 2.0 1.6 2.0 1.7 2.0 2.1 1.5 1.9
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All GB Adults
Unweighted Sample

(June 2009)

(May 2009)

(April 2009)
(March 2009)
(February 2009)
(January 2009)
(December) 2008
(November 2008)
(October 2008)
(September 2008)
(August 2008)
(July 2008)
(June 2008)

(May 2008)

(April 2008)
(March 2008)
(February 2008)
(January 2008)
(December 2007)
(November 2007)
(October 2007)
(September 2007)
(August 2007)
(July 2007)
(June 2007)

(May 2007)

(April 2007)
(March 2007)
(February 2007)
(January 2007)
(December 2006)
(November 2006)
(October 2006)
(September 2006)
(August 2006)
(July 2006)
(June 2006)

(May 2006)

(April 2006)
(March 06)

(Feb 06)

(Jan 06)

(Dec 05)

(Nov 05)

Gender Age Social Grade Region
Total | Male |Female|18t029|30t0 50| Over 50| ABCL | C2DE | London | REStof [ Midlands o | geotiang
South and Wales
2079 | 1000 | 1079 | 421 769 889 | 1143 | 936 384 486 445 517 192
2079 | 920 | 1159 | 336 770 973 | 1243 | 836 429 484 421 512 184
% % % % % % % % % % % % %
2.0 22 1.9 1.7 1.9 22 19 22 1.8 2.1 2.0 2.1 22
1.6 1.6 1.8 1.3 15 1.8 14 18 1.6 1.6 15 1.7 1.9
1.8 1.8 1.9 1.4 15 2.1 16 20 15 2.0 1.7 1.9 2.1
1.8 1.6 2.1 1.4 15 2.1 16 21 15 2.0 15 2.1 2.0
15 1.3 1.9 1.1 1.4 1.8 13 18 1.3 1.6 15 1.6 1.8
1.1 08 1.4 07 0.9 1.3 11 12 0.9 1.0 1.0 1.4 1.0
08 06 1.1 03 06 1.1 06 11 05 05 07 1.1 1.2
0.9 07 1.2 0.9 06 1.2 06 12 06 1.0 1.1 1.0 05
2.9 3.0 2.9 238 238 30 30 28 2.9 2.9 3.0 2.9 2.9
44 45 42 3.9 43 46 44 43 43 47 43 43 4.0
44 45 43 37 44 47 45 43 43 45 45 44 43
42 43 4.1 3.9 4.2 44 43 42 4.2 43 43 4.1 43
46 46 46 3.9 45 49 47 44 44 47 48 45 44
4.1 43 3.9 36 4.0 42 41 40 4.0 42 4.2 4.1 36
38 3.9 37 32 37 40 37 33 38 3.9 37 38 37
36 38 35 3.0 35 40 36 36 35 37 38 36 34
3.1 32 3.1 26 32 34 31 3.4 2.9 33 3.0 3.1 2.9
33 34 3.1 238 32 35 33 32 31 34 34 32 2.9
2.7 28 26 22 25 29 27 27 27 26 27 2.7 26
238 2.9 2.7 2.4 26 31 29 28 27 238 2.9 2.9 27
26 27 25 22 25 29 26 26 26 26 26 2.7 25
26 26 25 22 25 27 26 25 25 25 27 25 26
2.4 25 22 18 23 25 24 23 24 23 23 2.4 22
25 27 2.4 22 2.4 28 26 25 27 26 26 25 24
2.4 26 22 2.1 23 26 25 23 25 2.4 24 22 24
25 27 22 2.1 25 27 25 25 24 25 26 25 24
25 27 23 2.1 25 27 26 24 25 25 25 25 25
25 27 23 22 2.4 27 25 25 26 26 25 2.4 23
2.4 25 23 2.1 2.4 26 25 24 25 25 24 23 24
2.7 28 26 2.4 2.8 28 28 27 28 2.7 28 2.7 26
25 26 2.4 22 24 27 25 25 24 2.7 24 26 23
2.4 25 23 21 24 27 26 23 2.4 2.4 25 25 22
2.4 25 23 2 23 27 24 24 24 25 23 2.4 25
23 24 22 21 22 25 24 23 23 23 21 23 23
25 26 2.4 22 24 26 25 25 25 25 24 25 24
2.1 22 2.1 17 2.0 25 22 21 2.1 23 2.1 2.1 21
23 24 2.1 21 22 25 23 22 23 23 23 23 2.1
25 25 2.4 21 2.4 27 25 25 24 25 24 25 24
2.4 25 23 22 24 26 25 24 23 25 24 25 24
25 25 2.4 21 23 28 24 25 25 2.4 24 25 23
26 26 26 22 25 30 26 27 26 26 25 2.7 25
23 24 22 1.9 23 24 26 23 23 23 24 23 23
2.4 25 23 22 23 26 25 23 25 25 23 23 23
23 24 23 1.9 22 26 24 22 23 2.4 23 23 24
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All GB Adults
Unweighted Sample

And what do you think will happen to the prices
of goods and services, on average, over the
longer term - say five to ten years?

Go down

Not change

Rise by 1% or less per year on average
Rise by 1% but less than 2% per year
Rise by 2% but less than 3% per year
Rise by 3% but less than 4% per year
Rise by 4% but less than 5% per year
Rise by 5% but less than 6% per year
Rise by 6% or more per year on average
Don't know

All GB Adults (excluding 'Don’t know)
Unweighted Sample

And what do you think will happen to the prices
of goods and services, on average, over the
longer term - say five to ten years?

Go down

Not change

Rise by 1% or less per year on average
Rise by 1% but less than 2% per year
Rise by 2% but less than 3% per year
Rise by 3% but less than 4% per year
Rise by 4% but less than 5% per year
Rise by 5% but less than 6% per year
Rise by 6% or more per year on average
MEDIAN February 2010

(January 2010)

(December 2009)

(November 2009)

(October 2009)

(September 2009)

(August 2009)

(July 2009)

(June 2009)

(May 2009)

(April 2009)

(March 2009)

(February 2009)

(January 2009)

(December) 2008

(November 2008)

Gender Age Social Grade Region
Total | Male |Female|18t029|30t0 50| Over 50| ABCL | C2DE | London | REStof [ Midlands o | geotiang
South and Wales
2079 | 1000 | 1079 | 421 769 889 | 1143 | 936 384 486 445 517 192
2079 | 920 | 1159 | 336 770 973 | 1243 | 836 429 484 421 512 184
% % % % % % % % % % % % %
2 1 3 3 2 2 2 2 3 2 1 3 2
3 3 3 5 3 2 2 4 2 3 3 3 3
6 5 8 6 6 7 5 8 6 7 7 6 5
13 12 14 15 14 11 14 12 11 11 12 14 18
19 22 17 12 19 23 21 17 20 18 21 19 19
15 16 14 17 15 14 16 13 15 16 16 14 12
10 10 9 6 10 11 10 9 10 9 9 10 12
11 11 10 11 10 12 11 11 11 10 11 12 9
11 12 10 10 11 10 10 12 13 12 8 10 10
10 8 13 16 10 8 8 13 10 12 12 9 9
1865 | 924 | 940 | 356 689 820 | 1047 | 816 345 428 392 471 175
1874 | 858 | 1016 | 286 690 898 | 1140 | 734 386 427 376 466 171
% % % % % % % % % % % % %
2 1 3 4 3 2 2 3 3 2 1 3 3
3 3 3 5 3 2 2 4 2 3 3 4 3
7 5 9 8 6 8 5 9 7 8 8 7 6
15 13 16 17 16 12 15 13 13 13 14 15 19
21 24 19 14 21 25 23 19 22 20 24 21 21
17 17 16 20 16 15 18 15 16 19 18 16 14
11 11 11 7 11 12 11 10 11 10 10 11 13
12 12 12 12 11 13 12 12 12 12 13 13 10
12 13 11 12 13 11 11 14 14 14 10 10 11
3.1 3.2 3.1 3.0 3.1 32 31 341 3.2 3.2 3.2 3.0 2.9
33 34 3.2 238 33 35 33 33 34 32 35 32 34
32 32 3.1 3.1 3.1 33 32 32 32 35 2.9 3.0 32
33 33 3.1 238 33 34 32 33 3.1 33 33 33 3.0
32 33 32 2.9 32 34 32 33 33 34 33 3.1 3.1
3.0 33 3.0 26 2.9 33 29 3.1 3.0 3.1 3.0 2.9 3.1
3.0 34 258 26 3.0 33 30 3.1 2.9 2.9 31 32 32
3.0 31 2.9 26 3.0 32 30 30 32 3.1 3.0 28 3.0
3.0 32 2.9 238 2.9 33 30 3. 2.9 33 2.9 3.0 3.0
3.0 3.1 2.9 24 3.0 3.1 30 30 33 3.1 2.9 2.9 3.0
3.1 3.1 3.1 24 2.9 34 31 34 2.9 33 31 3.0 35
3.1 32 2.9 2.7 238 34 30 341 33 3.1 2.9 3.0 32
2.9 3.0 2.9 25 238 32 29 30 2.9 28 3.1 3.0 27
258 2.9 28 26 27 30 28 29 27 28 2.9 2.9 27
258 2.9 28 25 27 3.1 28 29 2.9 28 2.9 2.9 27
3.0 2.9 3.1 2.7 2.9 3.1 29 3.4 2.9 3.1 3.1 3.0 26
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All GB Adults
Unweighted Sample

(October) 2008
(September) 2008
(August 2008)
(July 2008)
(June 2008)

(May 2008)

(April 2008)
(March 2008)
(February 2008)
(January 2008)
(December 2007)
(November 2007)
(October 2007)
(September 2007)
(August 2007)
(July 2007)
(June 2007)

(May 2007)

(April 2007)
(March 2007)
(February 2007)
(January 2007)
(December 2006)
(November 2006)
(October 2006)
(September 2006)
(August 2006)
(July 2006)
(June 2006)

(May 2006)

(April 2006)
(March 06)

(Feb 06)

(Jan 06)

(Dec 05)

(Nov 05)

Gender Age Social Grade Region
Total | Male |Female|18t029|30t0 50| Over 50| ABCL | C2DE | London | REStof [ Midlands o | geotiang
South and Wales

2079 | 1000 | 1079 | 421 769 889 | 1143 | 936 384 486 445 517 192

2079 | 920 | 1159 | 336 770 973 | 1243 | 836 429 484 421 512 184
% % % % % % % % % % % % %
2.9 3.0 28 28 238 30 29 29 238 2.9 2.9 3.1 2.9
35 37 34 34 33 37 34 38 34 33 36 38 34
3.4 33 35 3.1 34 36 34 35 33 35 35 35 34
36 35 36 36 35 37 34 38 35 36 36 37 36
38 36 4.0 34 37 40 37 39 37 38 4.0 38 37
3.9 38 4.1 38 38 40 37 42 36 3.9 4.1 4.1 37
37 37 3.9 35 37 39 36 39 35 36 38 4.0 37
3.9 38 4.1 36 38 4. 38 40 38 3.9 3.9 4.0 37
37 36 38 35 36 39 33 40 35 37 37 3.9 35
37 37 3.9 35 36 39 36 39 35 38 38 38 3.9
36 34 38 33 32 38 34 38 36 35 35 36 37
37 34 4 34 34 39 36 38 34 37 38 37 34
36 34 38 33 36 37 35 38 36 38 36 35 35
36 34 3.9 34 36 37 34 38 36 37 36 36 32
3.4 33 35 32 33 35 33 36 34 32 33 36 3.0
35 33 37 34 34 37 34 37 34 38 35 34 33
35 35 36 35 33 37 35 36 36 35 36 34 35
3.4 34 34 32 32 36 33 36 34 34 34 35 33
35 34 37 34 34 36 34 37 34 35 34 36 35
35 34 37 34 34 37 35 36 37 37 36 34 34
35 33 37 34 34 36 34 36 35 36 34 35 33
36 35 38 37 35 36 35 37 37 36 37 36 34
36 33 3.9 34 34 39 35 38 34 37 35 37 37
35 32 38 33 33 39 34 36 35 34 36 36 34
35 34 37 33 33 38 36 35 35 35 33 33 37
34 33 36 36 33 35 35 33 34 35 33 32 36
36 33 3.9 35 34 38 33 40 35 37 34 37 37
33 3.0 35 2.9 31 37 32 33 34 3.4 31 32 33
34 32 37 32 33 35 33 35 33 34 34 34 34
35 34 37 34 34 38 33 38 34 36 37 35 32
36 34 38 34 35 37 35 37 36 36 37 37 33
37 34 3.9 35 34 40 35 38 35 37 38 37 34
37 34 4.0 34 36 38 36 38 37 37 36 38 33
33 32 36 3.0 33 37 32 36 35 31 34 34 32
35 34 37 35 34 36 34 37 36 37 32 34 37
35 33 37 32 32 38 35 35 34 38 35 35 34
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