You

What the world thinks

YouGov Survey Results

Sample Size: 2040
Fieldwork: 21st to 24th August 2009

Gender Age Social Grade Region
Total | Male |Female|18t029|30t050|0over 50| ABCL | C2DE | London | REStOf | Midlands 1o | seotiand
South and Wales
All GB Adults| 2040 601 635 436 694 910 1122 | 918 413 469 433 543 183
2040 620 626 434 678 928 976 1064 409 469 410 533 219
% % % % % % % % % % % % %
How do you expect consumer prices of goods
and services will develop in the next 12 months?
Go down 5 5 4 8 6 4 5 6 8 4 4 6 4
Not change 11 8 14 13 13 9 11 12 14 11 11 11 6
Rise by 1% orless 14 15 11 15 15 12 16 12 13 15 16 13 12
Rise by 1% but less than 2% 18 19 20 13 16 22 20 15 18 19 14 19 22
Rise by 2% but less than 3% 19 20 19 18 16 22 18 20 19 17 22 19 20
Rise by 3% but less than 4% 9 10 9 7 10 10 10 9 7 9 9 10 11
Rise by 4% but less than 5% 4 5 4 5 4 5 4 4 3 6 5 3 6
Rise by 5% but less than 6% 4 3 4 3 3 4 3 5 3 3 6 3 4
Rise by 6% or more 6 6 5 4 5 7 5 6 7 6 4 5 6
Don't know 9 9 10 15 10 6 8 11 9 10 9 10 10
All GB Adults (excluding ‘Don’t know)| 1847 546 574 370 628 854 1037 | 812 376 423 395 489 165
1860 571 570 369 617 874 909 951 378 426 377 483 196
% % % % % % % % % % % % %
How do you expect consumer prices of goods
and services will develop in the next 12 months?
Go down 6 6 4 9 7 4 5 6 8 4 4 7 5
Notchange 12 9 15 15 15 9 12 13 15 13 12 13 7
Rise by 1% orless 15 16 12 18 17 13 17 13 14 16 18 14 13
Rise by 1% but less than 2% 20 20 22 15 18 23 22 17 20 21 16 21 24
Rise by 2% but less than 3% 21 22 21 21 18 23 20 22 20 19 24 21 22
Rise by 3% but less than 4% 10 11 10 8 11 11 10 10 8 10 10 11 13
Rise by 4% but less than 5% 5 5 5 6 4 5 5 5 3 7 5 3 6
Rise by 5% but less than 6% 4 4 5 4 3 5 3 5 3 3 6 4 4
Rise by 6% or more 6 7 6 5 6 7 6 7 7 7 5 6 6
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And what do you think will happen to the prices
of goods and services, on average, over the
longer term - say five to ten years?

Go down

Not change

Rise by 1% or less per year on average
Rise by 1% but less than 2% per year
Rise by 2% but less than 3% per year
Rise by 3% but less than 4% per year
Rise by 4% but less than 5% per year
Rise by 5% but less than 6% per year
Rise by 6% or more per year on average
Don't know

All GB Adults (excluding 'Don’t know)
Unweighted Sample

And what do you think will happen to the prices
of goods and services, on average, over the
longer term - say five to ten years?

Go down

Not change

Rise by 1% or less per year on average
Rise by 1% but less than 2% per year
Rise by 2% but less than 3% per year
Rise by 3% but less than 4% per year
Rise by 4% but less than 5% per year
Rise by 5% but less than 6% per year
Rise by 6% or more per year on average
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3 1 4 6 3 2 3 4 3 4 3 3 5
3 2 4 8 2 2 2 5 4 3 2 5 2
8 5 10 10 9 6 9 7 12 7 8 5 10
12 13 12 9 12 14 14 10 13 13 12 12 8
18 20 17 16 19 19 20 17 18 20 19 18 16
13 14 1" 11 14 13 14 11 11 13 13 13 18
10 13 8 11 11 10 10 11 11 10 9 12 9
10 10 12 6 10 12 10 9 9 11 9 11 10
1 13 10 8 11 14 11 12 12 9 14 11 11
10 8 1" 15 9 8 7 14 9 10 11 10 11
1836 549 568 368 630 837 1045 | 791 376 424 386 486 160
1844 572 559 370 619 855 915 929 372 428 372 479 193
% % % % % % % % % % % % %
4 1 5 8 4 2 3 5 3 4 3 3 5
4 2 5 9 3 2 2 6 4 4 2 5 3
9 5 1" 12 10 7 10 8 13 7 9 6 12
13 14 14 10 13 15 15 11 14 14 14 13 9
21 22 20 18 21 21 21 19 19 22 21 20 18
14 15 13 14 15 14 15 13 12 14 15 14 20
12 15 9 13 12 11 11 12 12 11 10 13 10
1" 1" 13 7 11 13 11 11 9 12 10 12 11
13 15 12 10 12 15 11 14 13 10 16 13 12
3.0 34 2.8 2.6 3.0 3.3 3.0 3.1 2.9 2.9 3.1 3.2 3.2
3.0 3.1 29 2.6 3.0 3.2 3.0 3.0 3.2 3.1 3.0 2.8 3.0
3.0 3.2 29 2.8 2.9 3.3 3.0 3.1 2.9 3.3 2.9 3.0 3.0
3.0 3.1 29 24 3.0 3.1 3.0 3.0 3.3 3.1 2.9 2.9 3.0
3.1 3.1 3.1 24 2.9 3.4 3.1 3.1 2.9 3.3 3.1 3.0 3.5
3.1 3.2 29 27 2.8 3.4 3.0 3.1 3.3 3.1 2.9 3.0 3.2
2.9 3.0 29 25 2.8 3.2 2.9 3.0 2.9 2.8 3.1 3.0 2.7
2.8 29 2.8 2.6 2.7 3.0 2.8 2.9 27 2.8 2.9 2.9 27
2.8 29 2.8 25 2.7 3.1 2.8 2.9 2.9 2.8 2.9 2.9 2.7
3.0 29 3.1 27 2.9 3.1 2.9 3.1 2.9 3.1 3.1 3.0 2.6
2.9 3.0 2.8 2.8 2.8 3.0 2.9 2.9 2.8 2.9 2.9 3.1 2.9
35 3.7 34 34 3.3 3.7 34 3.8 34 3.3 3.6 3.8 34
3.4 3.3 3.5 3.1 3.4 3.6 3.4 3.5 3.3 3.5 3.5 3.5 3.4
3.6 35 3.6 3.6 3.5 3.7 34 3.8 3.5 3.6 3.6 3.7 3.6
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