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Over 4in10 Singaporeans run
at least once a week (45%).

Who are runners in Singapore?
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Gender: Male Age: 25-34
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In a relationship but Household income level:
not living together SGD 10,000-14,999

D GED 79%

Who are the frequent runners in Singapore
(at least once a week)?
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Gender: Male Age: 25-34
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Marital status: Household income level:
Married SGD 15,000-19,999

G G 63%

Top 5 motivators for running
Physical health benefits
G 76%

Mental health benefits
N 49%

Enjoyment of the activity ,
- 3% 1 |

Rl
Personal challenge/ goal setting ; g

- 26%

Social interactions :
(running with friends/groups) \"7
- 17%

25% of those who run are currently active in the running community. Millennials
are more likely to be currently active in the running community (32%).

How are they involved in the
running community?

Active member of a running club or group
[ 6%

Regular participant in organized running events
D 13%

Volunteer or supporter of running events
- 6%

Not actively involved in the running community
but have participated in the past

D 18%

Not involved in the running community
D 58%

56% of those who run in Singapore feel that it is important to have
running events (marathons, 5Ks, etc.) to their running routine.

Brand sponsorships

How familiar are runners with
athletic brand sponsorships?

19%

Regularly participate/closely Has knowledge of at least 1 brand
follow at least 1 brand sponsored sponsored running clubs/events
running clubs/events but do not actively participate

58% 29%

Heard of at least 1 brand No knowledge on any brand
sponsored running clubs/events sponsored running club/events
before but do not participate and do not participate

Nike and Adidas enjoy the highest awareness scores where
at least 60% of runners are aware of their running events/clubs.

Lululemon

New balance

Adidas

m Regularly participate in and closely follow running clubs/events sponsored by the brand
m Have knowledge of running clubs/events sponsored by the brand but do not actively participate
= Heard of these running clubs/events but know little about them and do not participate

= No knowledge of running clubs/events sponsored by this brand and do not participate

Type of brands typically noticed
sponsoring running events

Sportswear and footwear brands

63%
Financial institutions

44%
Food and beverage brands

37%
Health and fithess accessories brands

32%
Retail brands

32%
Charitable organisations and non-profits

18%
Travel and hospitality brands

17%

Top 5 types of brand sponsorships
noticed by runners

Official sportswear or footwear sponsor
Event title sponsorship

Branded water stations and
refreshment stands

Sponsored prizes and giveaways

Promotional booths and product
sampling at events

How do brand sponsorships influence
different stages in the purchase funnel?

B55% agree that they pay more attention to the brand’s
advertisements and promotions (vs 10% net
disagree).

43% consider purchasing products or services from
the sponsoring brand (11% net disagree).

41% will research more information about the
sponsoring brand (19% net disagree).

38% will engage with the brand’s booth or
representatives at the event (18% net disagree).

For more information, visit business.yougov.com

The total sample size is 1,023 adults. Online fieldwork was undertaken between 20 June 2024 - 21 June 2024.

The figures have been weighted and are representative of all Singaporean adults (aged 18+).
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