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2024 webinars summary & links
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In 2024 we organised a series of exclusive trainings for Coca-Cola

YouGov Shopper Basics (1/3):
How consumer panels work and
what you can do with this data

m When: 20.06.2024
m Link: YG Content Hub for Coke

m Contents: what consumer (=shopper)
panel is, how it functions, what basic
analyses are available and how to
access them. This session suits
beginners or irregular users of
consumer panel data.

Basic KPIs

Starting Point of sales data analysis from the shopper angle

Key factors contributing to Volume change measured by a Household panel
Household PITA

(Population) (Incidence) (Transactions) (Amounts)

R-ul-Bl-@-A

Population Frequency Volume per Trip (L) Total

Volume
in the
Absolute number of households

considered
period

YouGov Shopper Basics (2/3):
How works
and what benefits consumer panel
data can bring to COCA-COLA

When:
Link: YG Content Hub for Coke

Contents: how consumer panel data
can support in Category Management
process. You will find out how these
analyses can help to answer your
guestions using tools like SimIT / SIV.

Successful retailer-supplier collaboration aims to identify and
leverage growth opportunities for retailers, categories, and brands

additional
\pxl\

Which shoppers
should we target?

Which retailers and d nels %r

S (nt tl

Shou Idllt y| | t

YouGov Shopper Basics (3/3):

Which can help
COCA-COLA answer their key
guestions?

When:

Link: YG Content Hub for Coke

Contents: overview of the overall
scope of advanced analytics available
in consumer panels; a couple of cases
of analyses most relevant for Coca-
Cola business.

We focus on the core areas of FMCG: Marketing, CatMan and Sales

For Manufacturers

and Retailers Nﬂing the Scene - Landscaping
rget Group Man:

Target Group Management
$Q Category, Shelf & Assortment
Innovation & Launch Management

Path to Purchase


https://business.yougov.com/insights/yougov-shopper-coca-cola
https://business.yougov.com/insights/yougov-shopper-coca-cola
https://business.yougov.com/insights/yougov-shopper-coca-cola
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What is Marketing Tracker (MT)?

Interactive dashboards explaining market structure and trends
Online access and loads of opportunities inside s
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Choose your country and swipe across dashboards I O I - . - I I
explaining market structure and trends related to your KPI's! VAR AR AN A Ay

Plus, multi-country dashboards!
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Key benefits of  Cross-country charts
Mal'keting  Harmonized data and visualization
Tracker + Flexibility

« Easy-to-built own slide decks in storyboard function
« 24/7 online access

Color indicates Value (000 EUR) YOY % Change Salact Geogri
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Hiarketing Tracker

difference vs
Dashboards on market i @
structure and trends possible

Consumer Insights
Visualizer (CIV)

Special Analyses (G&L,

combination, etc) @

possible

They are both YouGov tools
and similar in design, however
offering different opportunities

Flexibility (new
dashboards can be
created in case of Coca-

Cola’s request)

Unlimited access to basic
license to Marketing Tracker
and Consumer Insights
Visualizer for TCCC

Cross-country dashboards
Online access

No extra costs for Coca-
Cola (in the basic
version)?

BABM
OO0 ©




YouGov Marketing Tracker @% YouGov

Which data is Multi-country dashboards
available in YouGov

= : N : ‘ Coca-Cola 1 (Aasifgfesnriaes &
Marketing Tracker : e P e 1 :
TCCC European TCCC
L country E(;;%E:r:;)gesag Dashboard CEE Ecom CCHBC CCEP
In addition to all contractually agreed NARTD report

LOCAL subscriptions 2025-2027, Germany
multi-country dashboards for TCCC are

will be available
with Q2/25 data

CCEP can use

: - - - Tccc
a value add as part of our collaboration. Belgium will be available e s
. . . Netherlands with Q2/25 data
We will make these interactive
. : : Sweden
dashboards available via our online
Denmark
platform YouGov Marketing Tracker. Italy
Ql/25data
Poland : leae Q1/25 data
Romania release Q1/25 data
: : release
Austria .
. . subject to
Bulgaria . Q1/25 data TCCC's
Croatia . release agreement,
. Tcce :
Czechia - Q1/25 data dashboards are
E release available for
Hungay.... CCHBC
Serbia .

Slovakia
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Multi-country dashboards for TCCC have been added to Marketing
Tracker recently, there is more to come

Data for CCEP countries will be added in the
following months

» in addition to local deliveries, currently HHP data for

CCHBC countries is on Marketing Tracker
» we will create separate cubes to ensure that you

see only the data you are entitled to have access to

*All Countries - NARTD | MAT Q4 2024

Buyers (000 HH) ¥ | INARTD ¥ | Total Pack Size ¥ Total Outlet v | [ TOTAL ¥ MAT Q4 2024 ¥ YOY % Change v

E
5]

Color indicates Buyers (000 HH) YOY % Change WV

Note: Some data points may be missing due to low sample - in such cases the data is automatically suppressed

Marketing Tracker is a flexible tool, and it gives
opportunity to set up local customized reports

» So, for countries/reports where it makes sense
separate cubes can be created with charts or
tables that you currently receive otherwise

Coca-Cola

_

-°-°-°-°-°-@-°-°@°

Coca-Cola NL Coca-Cola NL Coca-Cola NL Coca-Cola NL Foodservic OOH(inc. ~ Foodservice ~ Foodservice Coca Cola KPI
Brand Insights ~ Promo Sales - Account Weekei Formulemonitor Petrol, BHC) Picl kp& Pickup &
Delivery - 19-24  Delivery - 1621
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YouGov

How to get access to YouGov Marketing Tracker

1. Please contact us to get a Marketing Tracker license
d -
THE (Wf\ﬂé COMPANY “ ﬁg‘g Cola (Wﬂﬂé/ﬂﬁgﬁﬁgﬂg

The COCA-COLA  COCA-COLA HBC Eurfngiﬁ_\ifg;fners
Company (TCCCQC) (CCHBOQO) (CCEP)
Please reach out to your Please reach out to Please reach out to your
local YouGov Shopper constance.scheffler@yougov.com local YouGov Shopper
partner and then to your local YG partner

Shopper partner

2a. Access via YouGov platform 2b. Access via direct MT link

https://platform.yougov.com/home https://mt.platform.yougov.com/Default.aspx



mailto:constance.scheffler@yougov.com
https://platform.yougov.com/home
https://mt.platform.yougov.com/Default.aspx

YouGov

LIVE DEMO https://mt.platform.yougov.com/Default.aspx



https://mt.platform.yougov.com/Default.aspx
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There is more from
YouGov Shopper
beyond Marketing
Tracker!

é’ff% YouGov

Marketing tracker is a great tool for tracking of
your key KPIs in NARTD and cross-country
comparisons

And if you need deeper insights and custom
analytics —they are available outside of
Marketing Tracker, please contact your
YouGov Shopper intelligence partner (list on
the next slide)!



YouGov Shopper intelligence - Coca-Cola account team a3 Youcon

Feel free to address any of us directly!

-3
DK: Peter Palmquist ¥
. -4 PL: Lilianna Rozycka-Szajna, Urszula Bronisz
peter.palmqvist@yougov.com Global Account Manager: @ : . .
b= 4 lilianna.rozycka-szajna@yougov.com
" Dr. Constance Scheffler w
SE: Oskar Danielson i constance.scheffler@yougov.com

CZ and SK: Veronika Nemethova
Veronika.Nemethova@yougov.com

oscar.danielson@yougov.com

NL: llse van Velden and the team
HU: Albert Szoke

lIse.van.Velden@yougov.com
albert.szoke@yougov.com

BE: Karel De Ridder and the team RO: Romina Ardelean, Alexandra Bock

karel.deridder@yougov.com romina.ardelean@yougov.com
UKR: Marina Zabarilo

IT: Valentina Vigano and the team marina.zabarilo@yougov.com

valentina.vigano@yougov.com BG: Reni Yavriyska

reni.yavriyska@yougov.com
DE: Christoph Beukert and the team

christoph.beukert@yougov.com HR: Sanja Dumanic

sanja.dumanic@yougov.com

RS: Predrag Cirovic, Dalibor Minic
predrag.cirovic@yougov.com

H ==l imn
iHL A UEr1

AT: Natascha Edelmann, Sonja Holzschuh’ﬁ
natascha.edelmann@yougov.com Y.



Thank you!

YouGov website



https://business.yougov.com/solutions/audience/consumer-panel-services

Backup slides:
Detailed instructions
with screenshots
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Guide overview

Key principles we have followed while creating this guide:

- Provide overall understanding of Marketing Tracker
structure

- Explain common details across the tool that would help to
find one’s way around on any dashboard

You will not find references to every single chart here. They are
guite self-explanatory, so we believe that with some hints that
we will provide in scope of this guide you will be able to
understand and use them all. In case of any further questions
please contact your local YouGov Shopper Intelligence partner
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Marketing Tracker
structure

. . =
I I l( E ( aS I ‘ St Way to n aVI g at ! I I I plo artPage [l StartPage Coca ColakPls B8 Country Channe! Profile  EE) Products - Performance & Products - Share Change &) Products - Contribution to growth |z IHENERS

Global Report

M arketi n g TraC ker iS to use th e :%(S:::acile:\t:lscm ms Single-Category Multi-Country for “All Countries - NARTD |®| ‘ @| ‘ = | ‘ & ‘ | © | | B | @% YOUGOV

previous  next toggle  save snap export
4 [8 Pilot Coca Cola

Start Page Coca Cola
“All Countries - NARTD | MAT Q2 2024

I e rarC y O n e e A= ) Volume (000 Likg) |¥ | [NARTD v [Total Pack Size | ¥ [Total Outlet v [TotAL [w | (AT Q2 2024 [+ [vov % Change ||
4[5 Single-Category Multi-Country Volume (000 L/kg)
2] Growth Map - 9)

11 1] " Ll Country Performance +
explorer”). There you will find
( p " [l Country Purchase Drivers
[ Country Purchase Drivers - Trends
[E< Category Development

different folders with analyses

¥ [ Shopper Demographics
¥ [0 Data Explorer
¥ [ Data Availability
¥ [ Report Explorer
¥ [ 55D Report
» [ E-commerce Report

you have access to.

» [0 NARTD
» D ssD

Please note that every e —

dashboard opens as a new tab - —

so you can easily flick between
th em. Color indicates Volume (000 L/kg) YO % Change
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Data selection for
the charts

Wh e n yo u h ave fo u n d th e Products - Performance for Italy - NARTD e ot oggte " o oo
d as h board yO un eed ! yo ucan I\.t::.; :::LZL:"AT QﬂI iﬂ?TTotal Pack Size v | [Total Italy v [TOTAL |+ | [MAT Q2 2024 -/
Choose param eters USi ng the Product % of Category % Change - MAT Q2 2024 vs Previous Year
drop-down menu located over

[l TCCC NARTD
the graph. ——

M Frivaie Label NARTD

However often wider selections B Tota 55D Exclucing Prvte Lae!

[ TOTAL 88D

like products are located in the S

5 [ water Plain

bottom right corner — please vt

ClICk the button there to Open [ Total NARTD Excluding Private Label

the relevant menu

Products - Share Change ‘ ©llelellsllelnl @y YouGov

6.4%

c
o
£

12.2%

[=-]
=)
=

o
ES

6.3%

6.4%

=
ES

6.6%

M NARTD

Select Product  {

4




Data selection for
the charts - example

Clicking on channel/geo menu
opens a pop-up window where
you can alter your selection.

In the end you will get a chart
for the channels and geo you
have chosen

é’ff% YouGov

Global Report n 3
Channels for “All Countries - NARTD olellell«llalln Gty YouGov
pevos et  boge sae s epet
Country Channel Profile
“All Countries - NARTD | Retailer Value Share | NARTD
Retailer Value Share | ¥ | INARTD ¥ Total Pack Sze ¥ | [MAT Q2 2024 ¥ | Absolute v Rana! Profis.
i Cwmension. Retader
[ - R SelectedE) , manmum alowed &
Ry ——p—  cew - 135 -
Total Outet frwr
Total Qutiet excl. E- b L
FyperiSupe A ln Al o iBer SropiTradlifcom V Auchan
A8 Other Channels ~EN ...
Total Retaiers h hoid-Deae
Europesn Retaders bl i
fewe o Metrs
[~ N Tesca
Auchan
-
Anold-Delhare
-
Mo
Texco
A4 Other Retaders
[ o ] e ] oo ]
Mach  Relzed Seleced®)
[ P — Bo=- 18t
Austria h Romania
e L.
e ER
ot TER
Hungary h
Siovaica 3
Setn Y
Crostie
sty
[ = ] e ] o= ]
' > &
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Graphs - some
fe at u re s f:.t;,llll rgguﬁ::::e.' ;::!;D | Retailer Value Share | NARTD

Retailer Value Share | ¥ | [NARTD v | [ Total Pack Size v | [MAT Q2 2024 |+ [Absclute H O \Y e r

1200

Hovering over a channel N B
OVeTing .
highlight the corresponding

I E-commerce
M convenience
400 11 Beverage Shops
. M Traditional Trade
1M Aul Other Channels

%l
o5

Clicking on a channel removes D
It from the selection. Another

. . Click
click will return the values ~11C

Retailer Value Share | ¥ | [NARTD ~ | Total Pack Size | [MAT Q22024 |+ |Absolute

120.0

100.0

60.0
400
nal Trade
M Al Other Channels
200

selectRetailer 1| [ Select Geography [
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Sample sufficiency

Sometimes, especially in

smaller markets, you will come IR =] [rom > om0z I~
across values in blue font or
even missing. The usual
reason is insufficient sample
(for blue font numbers) or I
extremely low sample for the e
missing values.

Total NARTD YOY Index

)

993

=

M 1 member HH

100.3

104.1

97.9

Such cases are supported by
the communication at the

b Otto m Of th e S C r‘e e n “Note: Some data points may be missing due to low sample - in such cases the data is automatically suppressed. Select Product {k] [ Select Demographics [ §
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The action menu

The menu in the top right
corner has the following
features:

Next/previous: clicking
between dashboards

Toggle: chart vs table

Save/snap: storyboard
features (please refer to the
next slide)

Export: export the
chart/table

é’ff% YouGov

ot » (om0 ) e Yousow
previous  next toggle save snap export

Country Channel Profile
*All Countries - NARTD | Retailer Value Share | NARTD

Retailer Value Share ¥ | [NARTD v | [Total Pack Size v | [mMAT Q2 2024 [+ |Absolute v

120.0

100.0

80.0
M supermarkets
[ Hypermarkets
Discounters
60.0 u
W E-commerce
M convenience
400 [ Beverage Shops
M Traditional Trade
M Al Other Channels
200

Select Retailer {:&] [ Select Geography {
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Storyboards

You can create your own
storyboard and download it

directly as a PPT presentation.

To do so first click on “save” to
create a new storyboard and
then take snapshots of charts
you wish to include (“snap”
button). Then find the chosen
charts together in one story Iin
Personal Items section, export
If needed

é’ff% YouGov

b [E] StartPage Coca Cola KPls
b 8 Coca-Cola | KPIs
4 [ Pilot Coca Cola
Start Page Coca Cola
4[> GLOBAL
4 [= NARTD Report
¥ [ Single-Category Multi-Country
4 [= Channels
Country Channel Profile
Country Channel Index

Country Channel Contribution

» [0 Shopper Demographics
» [0 Data Explorer
¥ [ Data Availability
» [0 Report Explorer
¥ [J 55D Report
» [J E-commerce Report
» [0 NARTD
» [DssD
# [0 E-COMMERCE

3 Country Channel Profile

[ Country Channel Contribution
[ Growth Map

[ Products - Performance

3 G) Recent

QH Default Storybaard {Active)

J

Absolute

M supermarkets
I Hypermarkets
W Discounters

. Convenience

I Beverage Shops
M Traditional Trade
M Al Other Channels

e @] o
gle save Enap export
v

Certol; YouGov

Select Retailer

L'pLH Select Geography [:&
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Data format in
Marketing Tracker

In Marketing Tracker you can
find both charts and data tables
(with some formatting and
analytical opportunities) that
can be exported into various
formats like PDF, PPT, excel

W% YouGov

Country Demographic Profile
“All Countries - NARTD | Demographic Value Share | Total Pack Size
Demographic Value | ¥ | NARTD |v | [HOUSEHOLD SIZE | |MAT Q4 2024 ¥ | Absolute =]
1200
100.0
80.0
M Small HHs
60.0 W Medium HHs
M Large HHs +5 members
I N/S HHs
40.0
200
0
Poland Romania Italy
Separs | Anavs |_fomat
7 et B Sect v BB RuieSenct= ¥ Fiter= [ Avnctations = By By
Penetration ¥ | |Absolute w | |Total Outlet ¥ | |TOTAL ~ | [Total Pack Size ¥ | [MAT Q4 2024 hd
Data Explorer - Global Single Category
ustria d Bulgaria Romania RS;::\‘K: Hungary Slovakia Serbia Croatia Italy ':::;‘;';:‘D;
FMCG wo Fresh 100.0 1000 1000 9.9 100.0 100.0 1000 1000 1000 100.0 9988 -
NARTD 98.1 996 982 939 99.1 99.5 993 998 a7 9.0 990.1 I
TCCC NARTD 696 802 862 803 73 862 770 971 867 760 8205
PepsiCo NARTD 633 702 Mus 168.0
Total Romagqua Group
NARTN 848 848
Total Nestle NARTD 29 29
Private Label NARTD 926 651 855 847 873 4152
Total NARTD Excludin
Private | ahel o 990 e s 2952
Total $5D 803 901 803 917 871 26 916 954 915 884 2982
Total S5D Excluding 889 200 840 647
= | ahal
62.1 775 80.3 848 638 802 719 923 843 75 768.7
PepsiCo SSD 138 593 497 66.0 478 56.8 555 527 248 305 456.9
Suntory SSD 249 220 69
Kofola SSD 812 6.3 1395
Jamnica $SD 217 217
Droga Kolinska SSD 353 353
European Drinks SSD 247 247
Private Label SSD 388 3rs 320 267 316 482 326 152 338 498 346.0
Total Colas 843 769 822 752 3186
Colas Regular 784 771 840 2195
Colas Zero/Light 465 331 428 1274
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Various tips & tricks

Q Search

? About -

2 Refresh

® |Log OFf

L@ B Gadgy

ave snap export

Explorer

( Explorer

¥ [€] startPage Coca Cola KPis
» [€ Coca-Cola | KPIs
4 [B Pilot Coca Cola
Start Page Coca Cola
4[> GlLoBAL
4 [= NARTD Report
4 [= Single-Category Multi-Country
[ Growth Map
[E&) Country Performance
[ Country Measure Comparison
[ES Country Purchase Drivers
[E& Country Purchase Drivers - Trends
[ Category Development
[ Global Category Drivers - Detailed
» (3 Channels
¥ [ Shopper Demographics
¥ [ Data Explorer
¥ [ Data Availability
» [ Report Explorer
¥ [0 55D Report
» [ E-commerce Report
» [ NARTD
» [ 85D
Personal ltems
» & Personal folders
» &t Personal project items
» r Favorites

» @ Recent
\I [ Default Storyboard (Active)

< BES
|

L]
W

&
&
&
&

/, Stanislav (CPS) -
Check personal settings
to enable/disable
Explorer window and
Tabs according to your
preferences

User Settings

Full Screen (Shift+F11 / Cmd+Alt+F)
Show Status Bar

- —

Show Explorer
Show Tabs

ow Toolbars

Tabs

Start Page [ Start PageCoca ColakPls & Country Channel Profile  E& Products - Performance  [@ Products - Share Change (@ Products - Contribution to growth

Growth Map &

Global Report
Single-Category Multi-Country for “All Countries - NARTD

*All Countries - NARTD | MAT Q2 2024

Volume (000 L/kg) | | NARTD

Volume (000 L/kg)

+

¥ |Total Pack Size w Total Outlet A

O =

previous  next toggle

¥ | MAT Q2
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Various tips & tricks

The Toggle button does not only let you switch
‘ © ‘ | ® | = ‘ ‘MJ—M/ between chart and table but also changes

previous next | toggle | save  snap  export download format (button “Export”)

Click
Olollellsle| B

Save or share PowerPoint Presentation

~* PowerPoint template

80.0 8 previous  next toggle save snap export Use Template =
i 2 Template YouGov | Subtitle | NoPagers B

g From chart view you Side e Couny Perormance
D
T
5 Slide foot: YouGov MarketingTracker, 5/20/20z ES
can download PPT only e foster ouGor MarketgTrackes 207201 B
2 | * Range
H |
& | Pages ® Current page

O All pages (15328208)

* Details

Quality High -

“

I MAT Q42023 [ MAT Q4 2024

Click
ellolall« o

Italy 4148 4093

Save or share Excel Workbook

4560 previous  next toggle save snap export

Poland 4126

~* Sheet layout

. From table view you can Fomated .
P w28 download numbers in excel 7 Ranoe

Romania 4974 5822

Czech Republic 2809 2983 Pages @ Current page

Slovakia 2486 2765 O All pages (15398208)

Serbia 4157 4853 n. Ea ncel
Bulgaria 3895 41.06 an A

Croatia 5275 57.05




Thank you!

YouGov website



https://business.yougov.com/solutions/audience/consumer-panel-services
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