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Majority of people in Britain and several European countries are against 

publication of Kate topless photos, YouGov study reveals 

YouGov’s EuroTrack survey, a multi-country study tracking public opinion in the UK, 

Germany, France, Denmark, Sweden, Finland and Norway, has revealed that a majority of 

people in all the countries surveyed say it was wrong for magazines to publish photos of the 

Duchess of Cambridge sunbathing topless. Opposition to the images was strongest in 

Britain, at 80%, and weakest in France (60%), where the photos were originally published. 

The controversy over the photos, taken in secret while the Duchess and Prince William were 

on holiday in France, has been reignited by the decision of a Danish magazine to print 

previously unpublished photos showing the Duchess bottomless. The YouGov EuroTrack 

survey also revealed that a majority (54%) of people in Denmark believe the Royal Family is 

right to take legal action against the French magazine that originally published the photos. 

The study was carried out during the Royal Family’s successful legal action in France, and 

before the publication of the bottomless photos in Denmark.  

A majority of the public in the UK (69%), Germany (55%) and France (55%) were also in 

favour of the Royal Family’s decision to sue the magazine, but respondents in the Nordic 

countries (aside from Denmark) were less supportive. 

 43% of people in Sweden believe the Royal Family should take legal action, while 

35% say they should not 

 In Finland, 39% were supportive of the Royals suing, and 45% were not 

 45% of people in Norway were in favour of legal action, and 38% were against it 

The survey also found that sizeable majorities in every country surveyed except for Norway 

believe the media report too much about peoples’ lives and don’t give them enough privacy. 

This sentiment was strongest in Britain, where 73% of respondents said the media is too 

intrusive, while only 6% say the press gives people too much privacy, and 15% say the 

media gets the balance about right. In Norway, 38% say the media is too intrusive, while 

10% believe the press gives people too much privacy and don’t report stories that would be 

of legitimate public interest, and 45% say the balance is about right. 

- ENDS- 

Notes to Editors:  

Total sample size was 1,760 GB adults, 1,067 German adults, 1,026 French adults, 1,008 Danish 

adults, 1,010 Swedish adults, 1,005 Finnish adults and 993 Norwegian adults. Fieldwork was 

undertaken 21
st
-28

th
 September, 2012. The survey was carried out online. All figures, unless 

otherwise stated, are from YouGov Plc. 
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About YouGov  

YouGov is an international, full service market research agency offering added value consultancy, 
qualitative research, field and tab services, syndicated products such as the daily brand perception 
tracker BrandIndex and social media analysis tool SoMA, fast turnaround omnibus and 
comprehensive SixthSense market intelligence reports. YouGov’s sector specialist teams serve 
financial, media, technology and telecoms, FMCG and public sector markets.  

YouGov is considered a pioneer of online market research and has a panel of 2.5 million people 
worldwide, including over 350,000 people in the UK representing all ages, socio-economic groups and 
other demographic types.  

As the most quoted market research agency in the UK, YouGov has a well-documented and 
published track record illustrating the accuracy of its survey methods. 

For further information visit yougov.co.uk 

 

mailto:harris.macleod@yougov.com
http://www.yougov.co.uk/

