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Glob_JIF_FinSit. Which ONE, if any, of the following best 

describes your financial situation these days? (Please select 

the option that best applies)

Unweighted base 1067 1183 1015 1038 1011 1007 1112 1006 1011 1019 1005 1054 1007 1065 1014

Base: All country adults 1067 1183 1015 1038 1011 1007 1112 1006 1011 1019 1005 1054 1007 1065 1014

Living comfortably on present income 7% 8% 20% 22% 14% 7% 6% 8% 9% 14% 20% 18% 17% 15% 11%

Coping on present income 31% 38% 39% 43% 35% 36% 24% 28% 40% 43% 39% 33% 29% 24% 33%

Finding it difficult on present income 32% 27% 22% 15% 23% 27% 33% 30% 26% 21% 20% 22% 24% 27% 27%

Finding it very difficult on present income 21% 19% 12% 9% 17% 19% 27% 21% 13% 12% 15% 16% 17% 19% 19%

Don't know 7% 5% 5% 7% 4% 7% 3% 6% 7% 5% 3% 7% 7% 8% 6%

Prefer not to say 2% 4% 1% 4% 5% 4% 6% 6% 5% 4% 3% 4% 6% 6% 5%

Glob_JIF_CostLiving. Compared with 6 months ago, do you feel 

your cost of living in $market has generally gone up or down, or 

has there been no change?

Unweighted base 1067 1183 1015 1038 1011 1007 1112 1006 1011 1019 1005 1054 1007 1065 1014

Base: All country adults 1067 1183 1015 1038 1011 1007 1112 1006 1011 1019 1005 1054 1007 1065 1014

Gone up significantly 60% 72% 53% 43% 73% 62% 67% 58% 59% 61% 57% 49% 59% 34% 54%

Gone up slightly 12% 10% 20% 22% 8% 13% 9% 14% 10% 20% 23% 21% 16% 17% 19%

No change 9% 7% 8% 13% 7% 10% 6% 8% 12% 4% 9% 12% 7% 13% 10%

Gone down slightly 7% 3% 9% 10% 4% 5% 5% 6% 6% 5% 4% 6% 6% 13% 7%

Gone down significantly 7% 3% 5% 5% 4% 4% 8% 7% 6% 5% 3% 5% 4% 14% 4%

Don't know 6% 5% 5% 6% 3% 5% 6% 8% 6% 5% 3% 7% 8% 10% 7%

Net: Gone up 72% 82% 73% 65% 82% 75% 76% 71% 69% 81% 80% 70% 75% 51% 72%

Net: Gone down 14% 6% 14% 16% 8% 9% 13% 13% 12% 10% 8% 11% 10% 27% 11%

You previously said that compared with 6 months ago, you feel 

the cost of living has gone up.  How much, if at all, have you/ 

your household cut your spending on each of the following 

areas as a result of this? (Please select one option on each 

row. If you did not spend money on this area before, please 

select the 'Not applicable' option)

Glob_JIF_CostWhich_1. Essential food shopping

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
8% 1% 3% 3% 6% 3% 4% 5% 4% 2% 5% 7% 5% 9% 10%

Have significantly cut spending on this 28% 21% 15% 19% 19% 16% 35% 29% 21% 20% 21% 25% 23% 16% 32%

Have slightly cut spending on this 37% 40% 39% 46% 36% 47% 41% 45% 47% 45% 39% 40% 42% 46% 30%

Have not cut spending on this at all 26% 35% 41% 30% 39% 31% 20% 19% 26% 32% 32% 27% 28% 28% 26%

Don't know 1% 2% 2% 1% 0% 2% 0% 2% 2% 1% 1% 1% 1% 0% 1%

Not applicable – I did not spend on this area before 1% 0% 0% 0% 0% 0% 1% 1% - 1% 1% 1% 1% 1% 0%

Net: Cut spending 73% 62% 57% 68% 60% 67% 79% 79% 72% 66% 66% 72% 70% 70% 72%

Glob_JIF_CostWhich_2. Clothes

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
26% 13% 13% 13% 17% 15% 34% 29% 11% 18% 17% 22% 23% 16% 22%

Have significantly cut spending on this 39% 43% 26% 33% 42% 50% 46% 41% 42% 35% 40% 39% 40% 39% 42%

Have slightly cut spending on this 21% 26% 29% 24% 28% 24% 13% 20% 32% 23% 21% 19% 21% 30% 22%

Have not cut spending on this at all 8% 13% 24% 22% 11% 7% 4% 6% 11% 14% 16% 12% 8% 11% 10%

Don't know 1% 2% 3% 2% 1% 2% 1% 2% 2% 2% 2% 2% 1% 3% 1%

Not applicable – I did not spend on this area before 5% 4% 6% 6% 1% 1% 3% 3% 2% 8% 3% 6% 6% 2% 2%

Net: Cut spending 86% 81% 67% 70% 87% 89% 92% 89% 85% 76% 78% 80% 84% 85% 87%

Glob_JIF_CostWhich_3. Luxury items

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
35% 39% 29% 31% 49% 46% 70% 55% 45% 35% 37% 45% 52% 50% 55%

Have significantly cut spending on this 10% 14% 16% 24% 12% 11% 12% 20% 22% 27% 25% 17% 21% 14% 14%

Have slightly cut spending on this 4% 5% 12% 14% 5% 3% 3% 7% 12% 12% 11% 7% 7% 8% 7%

Have not cut spending on this at all 3% 4% 9% 10% 4% 2% 2% 2% 4% 7% 6% 5% 3% 5% 6%

Don't know 1% 2% 2% 3% 1% 2% 0% 2% 3% 2% 2% 2% 1% 2% 1%

Not applicable – I did not spend on this area before 47% 36% 33% 19% 28% 35% 13% 14% 15% 18% 20% 25% 16% 20% 17%

Net: Cut spending 48% 58% 56% 69% 67% 61% 84% 83% 78% 74% 73% 69% 79% 73% 76%

Country
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Glob_JIF_CostWhich_4. Subscriptions and memberships 

(digital TV, gym etc.)

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
19% 17% 11% 11% 18% 22% 33% 14% 10% 9% 15% 20% 16% 22% 23%

Have significantly cut spending on this 20% 16% 16% 17% 22% 21% 25% 22% 19% 20% 20% 24% 22% 22% 33%

Have slightly cut spending on this 16% 16% 22% 18% 21% 20% 16% 28% 27% 24% 17% 20% 21% 25% 19%

Have not cut spending on this at all 23% 25% 37% 38% 25% 18% 13% 26% 29% 27% 29% 22% 25% 21% 15%

Don't know 2% 2% 2% 2% 1% 2% 1% 2% 2% 2% 1% 1% 2% 1% 1%

Not applicable – I did not spend on this area before 20% 25% 13% 14% 13% 16% 12% 8% 12% 19% 17% 13% 15% 9% 9%

Net: Cut spending 55% 49% 48% 46% 61% 63% 74% 63% 57% 52% 52% 64% 58% 69% 76%

Glob_JIF_CostWhich_5. Going out for a meal

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
23% 21% 14% 16% 18% 17% 22% 41% 27% 18% 18% 19% 19% 25% 26%

Have significantly cut spending on this 29% 27% 22% 23% 35% 35% 45% 24% 26% 27% 33% 35% 38% 27% 37%

Have slightly cut spending on this 27% 24% 26% 21% 31% 29% 22% 15% 17% 27% 23% 26% 25% 25% 21%

Have not cut spending on this at all 12% 16% 23% 24% 11% 12% 7% 5% 8% 14% 17% 15% 10% 12% 10%

Don't know 2% 2% 1% 2% 1% 1% 1% 1% 2% 2% 1% 1% 1% 2% 1%

Not applicable – I did not spend on this area before 8% 11% 14% 13% 4% 7% 4% 14% 20% 12% 7% 4% 6% 9% 6%

Net: Cut spending 78% 71% 61% 61% 84% 81% 89% 80% 70% 72% 74% 80% 82% 77% 83%

Glob_JIF_CostWhich_6. Going out for a coffee or drink

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
28% 20% 18% 22% 18% 16% 21% 38% 31% 18% 19% 29% 21% 23% 36%

Have significantly cut spending on this 24% 27% 19% 19% 29% 27% 42% 25% 23% 27% 27% 20% 30% 30% 25%

Have slightly cut spending on this 18% 21% 17% 14% 29% 29% 25% 14% 14% 21% 23% 17% 21% 22% 15%

Have not cut spending on this at all 12% 18% 21% 21% 19% 21% 9% 9% 7% 16% 19% 10% 14% 12% 11%

Don't know 2% 2% 2% 2% 1% 1% 0% 1% 3% 1% 1% 1% 2% 2% 1%

Not applicable – I did not spend on this area before 17% 12% 23% 22% 4% 5% 3% 13% 23% 17% 10% 21% 12% 10% 11%

Net: Cut spending 70% 67% 54% 55% 76% 72% 88% 77% 68% 66% 69% 67% 72% 75% 77%

Glob_JIF_CostWhich_7. Holidays abroad

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
37% 31% 24% 21% 42% 41% 54% 51% 37% 28% 37% 33% 41% 38% 44%

Have significantly cut spending on this 13% 16% 12% 16% 16% 14% 15% 11% 12% 14% 16% 10% 11% 9% 8%

Have slightly cut spending on this 9% 10% 11% 14% 11% 9% 6% 8% 8% 12% 6% 4% 7% 6% 3%

Have not cut spending on this at all 9% 16% 21% 26% 12% 6% 6% 7% 8% 18% 10% 5% 7% 4% 4%

Don't know 3% 2% 2% 2% 1% 2% 1% 1% 2% 2% 1% 2% 3% 2% 1%

Not applicable – I did not spend on this area before 29% 25% 29% 22% 17% 28% 18% 22% 34% 27% 30% 47% 31% 41% 39%

Net: Cut spending 59% 57% 48% 51% 70% 64% 75% 70% 57% 54% 58% 46% 60% 54% 55%

Glob_JIF_CostWhich_8. Holidays in $market

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
22% 21% 13% 14% 19% 21% 28% 37% 19% 18% 22% 18% 27% 27% 28%

Have significantly cut spending on this 26% 18% 17% 19% 28% 25% 36% 22% 24% 21% 29% 29% 21% 20% 28%

Have slightly cut spending on this 22% 19% 18% 16% 25% 25% 19% 15% 23% 17% 15% 17% 15% 22% 15%

Have not cut spending on this at all 17% 19% 29% 33% 21% 15% 9% 10% 15% 21% 16% 13% 11% 11% 10%

Don't know 3% 3% 4% 2% 2% 2% 1% 3% 3% 2% 2% 4% 3% 4% 2%

Not applicable – I did not spend on this area before 10% 21% 19% 16% 6% 11% 7% 13% 16% 21% 18% 18% 22% 16% 17%

Net: Cut spending 70% 57% 48% 49% 71% 71% 83% 74% 66% 57% 65% 64% 64% 68% 71%

Glob_JIF_CostWhich_9. Days out

Unweighted base 777 1000 757 690 820 752 845 716 713 827 818 738 762 556 738

Base: All country adults who felt the cost of living had gone up 763 971 744 678 825 755 847 717 699 825 807 735 754 541 733

Have completely cut spending on this (i.e., I no longer spend money 

on this)
15% 17% 8% 10% 18% 15% 30% 23% 15% 13% 14% 18% 18% 14% 28%

Have significantly cut spending on this 26% 23% 17% 20% 23% 22% 34% 24% 22% 27% 33% 31% 32% 22% 28%

Have slightly cut spending on this 28% 19% 20% 18% 24% 30% 20% 21% 26% 26% 23% 17% 24% 28% 19%

Have not cut spending on this at all 21% 21% 39% 35% 24% 21% 8% 20% 21% 18% 19% 14% 10% 21% 10%

Don't know 2% 4% 4% 3% 2% 3% 1% 3% 3% 2% 2% 6% 4% 3% 2%

Not applicable – I did not spend on this area before 7% 16% 12% 13% 9% 9% 6% 10% 13% 14% 9% 15% 12% 12% 13%

Net: Cut spending 69% 60% 46% 48% 65% 67% 85% 68% 62% 67% 70% 66% 75% 64% 75%
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Glob_JIF_FinSit. Which ONE, if any, of the following best 

describes your financial situation these days? (Please select 

the option that best applies)

Unweighted base

Base: All country adults

Living comfortably on present income

Coping on present income

Finding it difficult on present income

Finding it very difficult on present income

Don't know

Prefer not to say

Glob_JIF_CostLiving. Compared with 6 months ago, do you feel 

your cost of living in $market has generally gone up or down, or 

has there been no change?

Unweighted base

Base: All country adults

Gone up significantly

Gone up slightly

No change

Gone down slightly

Gone down significantly

Don't know

Net: Gone up

Net: Gone down

You previously said that compared with 6 months ago, you feel 

the cost of living has gone up.  How much, if at all, have you/ 

your household cut your spending on each of the following 

areas as a result of this? (Please select one option on each 

row. If you did not spend money on this area before, please 

select the 'Not applicable' option)

Glob_JIF_CostWhich_1. Essential food shopping

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Glob_JIF_CostWhich_2. Clothes

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Glob_JIF_CostWhich_3. Luxury items

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Turkey Egypt Saudi Arabia India Japan Indonesia Thailand Kenya Nigeria South Africa

1045 1004 1003 1025 1074 1060 1013 1036 1054 1011

1045 1004 1003 1025 1074 1060 1013 1036 1054 1011

7% 11% 16% 25% 11% 19% 13% 9% 10% 10%

18% 19% 22% 20% 38% 43% 40% 27% 36% 29%

23% 23% 21% 20% 18% 14% 21% 32% 29% 33%

34% 15% 12% 16% 15% 12% 15% 29% 22% 24%

10% 20% 22% 10% 9% 6% 5% 1% 2% 2%

9% 12% 7% 9% 9% 5% 6% 1% 2% 2%

1045 1004 1003 1025 1074 1060 1013 1036 1054 1011

1045 1004 1003 1025 1074 1060 1013 1036 1054 1011

45% 33% 21% 25% 23% 31% 50% 70% 65% 59%

11% 15% 22% 24% 30% 26% 16% 10% 11% 11%

7% 10% 15% 17% 16% 18% 8% 4% 4% 9%

7% 8% 12% 14% 11% 8% 9% 9% 8% 11%

17% 8% 6% 10% 9% 10% 9% 7% 10% 9%

13% 25% 23% 11% 12% 7% 7% 1% 2% 2%

56% 48% 43% 48% 53% 58% 66% 79% 76% 69%

24% 16% 19% 24% 19% 17% 18% 16% 18% 20%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

9% 17% 22% 20% 3% 6% 7% 10% 10% 12%

32% 27% 24% 19% 16% 24% 19% 30% 27% 29%

36% 30% 26% 28% 54% 32% 39% 32% 31% 32%

21% 20% 23% 30% 21% 34% 34% 27% 30% 25%

1% 5% 3% 1% 5% 3% 1% 0% 1% 1%

1% 2% 1% 2% 2% 2% 0% 0% 1% 0%

77% 73% 72% 67% 72% 62% 65% 73% 69% 74%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

32% 15% 10% 13% 10% 17% 21% 23% 21% 26%

44% 31% 31% 28% 29% 47% 50% 47% 47% 46%

15% 35% 34% 37% 37% 21% 20% 21% 22% 19%

6% 10% 17% 17% 16% 8% 5% 9% 8% 7%

1% 7% 5% 4% 6% 3% 2% 0% 1% 2%

2% 2% 2% 1% 3% 4% 2% 0% 1% 1%

91% 80% 75% 78% 76% 84% 91% 90% 90% 91%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

67% 30% 25% 35% 35% 46% 58% 64% 53% 59%

13% 25% 28% 28% 20% 18% 23% 20% 28% 24%

6% 21% 23% 16% 10% 6% 6% 5% 9% 9%

3% 11% 12% 10% 6% 7% 3% 7% 4% 4%

2% 7% 5% 4% 5% 4% 1% 0% 1% 1%

10% 7% 6% 8% 24% 20% 9% 3% 5% 4%

85% 75% 76% 79% 65% 70% 87% 89% 90% 91%

Country



Glob_JIF_FinSit. Which ONE, if any, of the following best 

describes your financial situation these days? (Please select 

the option that best applies)

Glob_JIF_CostWhich_4. Subscriptions and memberships 

(digital TV, gym etc.)

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Glob_JIF_CostWhich_5. Going out for a meal

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Glob_JIF_CostWhich_6. Going out for a coffee or drink

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Glob_JIF_CostWhich_7. Holidays abroad

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Glob_JIF_CostWhich_8. Holidays in $market

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Glob_JIF_CostWhich_9. Days out

Unweighted base

Base: All country adults who felt the cost of living had gone up

Have completely cut spending on this (i.e., I no longer spend money 

on this)

Have significantly cut spending on this

Have slightly cut spending on this

Have not cut spending on this at all

Don't know

Not applicable – I did not spend on this area before

Net: Cut spending

Turkey Egypt Saudi Arabia India Japan Indonesia Thailand Kenya Nigeria South Africa

Country

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

31% 36% 29% 24% 13% 23% 29% 32% 21% 32%

29% 20% 24% 25% 11% 19% 24% 31% 33% 29%

17% 16% 21% 21% 18% 17% 15% 19% 27% 18%

13% 9% 14% 21% 21% 15% 10% 13% 16% 15%

1% 5% 4% 2% 7% 3% 1% 0% 1% 1%

9% 13% 9% 7% 31% 23% 21% 4% 3% 5%

78% 72% 73% 71% 42% 60% 68% 83% 81% 79%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

36% 21% 14% 14% 13% 13% 16% 31% 26% 29%

34% 29% 28% 30% 28% 39% 42% 36% 36% 37%

18% 26% 31% 32% 32% 29% 28% 22% 23% 23%

8% 11% 19% 16% 16% 9% 9% 9% 11% 8%

1% 6% 5% 3% 4% 2% 2% 0% 1% 1%

3% 6% 3% 5% 8% 7% 3% 2% 3% 2%

88% 77% 73% 76% 72% 81% 86% 89% 85% 89%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

35% 23% 20% 19% 21% 17% 10% 37% 38% 38%

34% 25% 27% 26% 25% 32% 25% 31% 25% 27%

18% 26% 29% 28% 24% 24% 36% 17% 19% 22%

10% 13% 17% 17% 11% 10% 24% 11% 9% 8%

1% 6% 4% 3% 4% 3% 2% 0% 1% 1%

3% 8% 4% 7% 15% 15% 3% 4% 9% 4%

86% 73% 75% 73% 70% 73% 72% 85% 81% 86%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

60% 42% 33% 42% 37% 36% 41% 56% 42% 53%

5% 14% 22% 19% 8% 12% 20% 10% 13% 14%

4% 9% 19% 10% 2% 3% 9% 3% 8% 6%

3% 8% 12% 8% 3% 4% 4% 5% 6% 3%

1% 4% 4% 2% 3% 3% 3% 0% 1% 1%

28% 23% 10% 18% 47% 43% 23% 25% 30% 23%

69% 65% 73% 71% 46% 51% 70% 69% 63% 73%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

45% 24% 19% 17% 23% 16% 16% 40% 28% 35%

23% 25% 25% 29% 21% 33% 36% 27% 25% 29%

14% 23% 23% 25% 19% 21% 28% 15% 19% 20%

8% 13% 17% 20% 13% 9% 11% 8% 11% 8%

2% 5% 6% 3% 5% 3% 2% 1% 2% 1%

9% 11% 10% 6% 19% 18% 6% 9% 15% 7%

82% 71% 67% 71% 63% 70% 81% 82% 72% 84%

598 476 439 495 582 604 667 824 804 700

586 484 431 496 568 611 673 821 803 702

36% 20% 14% 14% 20% 12% 13% 24% 22% 26%

30% 23% 27% 25% 18% 31% 32% 37% 31% 34%

16% 28% 29% 30% 22% 32% 30% 22% 23% 23%

10% 16% 18% 21% 15% 13% 17% 12% 14% 11%

1% 5% 6% 4% 4% 3% 2% 1% 2% 1%

7% 8% 6% 6% 20% 10% 5% 4% 7% 4%

82% 71% 69% 69% 61% 75% 76% 83% 77% 83%


