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CCI_Q1. In your view, are products that are designed to 

be more environmentally friendly generally of a higher 

or lower quality than products that are not designed to 

be environmentally friendly?

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Much higher quality 5% 5% 6% 4% 8% 7% 5% 5% 6% 5% 6% 4% 4% 7% 6% 5% 6% 6% 6% 6% 6% 2% 5% 4% 7% 4% 8% 5% 6% 6% 6% 4% 5% 5% 5% 10% 6% 5% 6% 6% 4% 6% 5% 5% 6% 5% 6% 4% 5% 6% 5% 6% 5% 2% 5% 5% 6% 7% 7% 5% 7% 5% 6% 6% 10%

Slightly higher quality 20% 19% 22% 35% 29% 22% 16% 14% 23% 17% 22% 19% 21% 18% 21% 20% 18% 21% 16% 22% 25% 18% 19% 21% 18% 21% 20% 20% 18% 21% 24% 24% 24% 41% 11% 19% 11% 19% 21% 12% 9% 25% 20% 21% 18% 27% 21% 10% 16% 26% 21% 19% 18% 23% 20% 13% 22% 24% 31% 23% 27% 35% 23% 23% 21%

Neither higher nor lower quality 45% 44% 47% 28% 32% 43% 52% 54% 46% 45% 46% 47% 41% 47% 45% 45% 57% 39% 45% 49% 42% 48% 46% 41% 47% 43% 47% 45% 57% 39% 44% 45% 44% 30% 53% 41% 44% 49% 44% 56% 41% 38% 47% 46% 43% 33% 42% 25% 51% 39% 37% 44% 52% 40% 45% 54% 46% 41% 41% 49% 40% 30% 46% 44% 44%

Slightly lower quality 10% 11% 9% 4% 12% 10% 11% 10% 10% 10% 9% 10% 12% 7% 10% 10% 7% 15% 7% 9% 8% 12% 9% 12% 7% 11% 9% 10% 7% 15% 10% 8% 9% - 12% 13% 15% 12% 10% 7% 21% 7% 10% 9% 13% 11% 11% 9% 11% 9% 9% 11% 9% 14% 11% 10% 10% 11% 8% 10% 10% 11% 9% 10% 11%

Much lower quality 4% 6% 2% 4% 2% 4% 4% 3% 4% 4% 2% 3% 5% 2% 6% 4% 3% 4% 3% 3% 1% 2% 4% 5% 2% 8% 4% 4% 3% 4% 4% 3% 4% - 3% 2% 6% 4% 3% 3% 3% 4% 3% 6% 6% 9% 6% 8% 4% 3% 9% 6% 6% 6% 5% 4% 3% 4% 4% 2% 3% 3% 3% 3% 6%

Don't know 15% 16% 15% 25% 16% 14% 12% 14% 13% 19% 15% 17% 17% 18% 12% 16% 10% 16% 23% 11% 17% 19% 16% 17% 18% 13% 11% 16% 10% 16% 13% 17% 14% 24% 15% 16% 19% 12% 16% 17% 22% 19% 15% 14% 14% 15% 14% 44% 14% 17% 19% 14% 11% 15% 14% 14% 13% 13% 9% 11% 13% 16% 14% 15% 8%

Still thinking about products that are designed to be 

more environmentally friendly...Do you consider the 

following items to be generally higher or lower quality 

compared to products that are not designed to be 

more environmentally friendly? (Please select one 

option on each row)
CCI_Q2_1. Food and drink (e.g. sustainably grown 

vegetables, coffee)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

31% 25% 36% 26% 37% 37% 30% 28% 36% 24% 32% 29% 27% 32% 33% 31% 28% 28% 23% 35% 30% 29% 29% 27% 32% 31% 37% 31% 28% 28% 34% 31% 33% 38% 24% 27% 30% 29% 36% 24% 24% 34% 32% 29% 33% 26% 30% 6% 28% 34% 30% 29% 27% 31% 28% 27% 33% 37% 47% 37% 37% 34% 33% 33% 37%

The same quality 44% 46% 43% 28% 40% 41% 46% 51% 42% 47% 44% 46% 49% 42% 44% 44% 42% 45% 47% 40% 47% 48% 43% 49% 42% 45% 42% 44% 42% 45% 42% 46% 43% 22% 55% 39% 40% 51% 41% 45% 45% 35% 44% 43% 45% 44% 44% 43% 50% 37% 42% 49% 51% 42% 49% 52% 45% 41% 36% 40% 42% 32% 44% 41% 43%

Lower quality than products that are not designed to be 
environmentally friendly

9% 11% 7% 14% 7% 7% 9% 9% 9% 9% 8% 8% 11% 8% 10% 9% 12% 7% 3% 9% 9% 6% 9% 11% 8% 11% 10% 9% 12% 7% 9% 7% 9% 10% 9% 8% 11% 9% 9% 11% 12% 7% 8% 11% 7% 21% 11% 8% 9% 9% 12% 9% 9% 12% 9% 8% 8% 8% 8% 10% 7% 11% 8% 9% 10%

Don't know 16% 18% 15% 33% 16% 15% 15% 13% 13% 20% 17% 18% 13% 18% 13% 16% 18% 21% 27% 16% 15% 17% 18% 13% 18% 13% 12% 16% 18% 21% 15% 16% 15% 30% 13% 26% 19% 11% 15% 20% 19% 24% 16% 17% 15% 9% 14% 43% 13% 20% 16% 14% 13% 15% 14% 13% 14% 13% 10% 13% 14% 22% 15% 16% 11%

CCI_Q2_2. Personal care items (e.g. recyclable toilet 

paper, toothpaste)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

13% 11% 15% 25% 19% 14% 10% 9% 15% 10% 14% 12% 13% 11% 14% 13% 11% 16% 10% 13% 16% 9% 14% 13% 11% 11% 18% 13% 11% 16% 13% 12% 13% 29% 9% 17% 13% 11% 13% 10% 15% 17% 12% 16% 13% 18% 15% 27% 11% 15% 15% 15% 11% 11% 15% 9% 13% 16% 18% 16% 17% 22% 13% 13% 12%

The same quality 41% 39% 43% 23% 37% 37% 45% 48% 41% 41% 40% 42% 39% 39% 42% 41% 45% 41% 36% 42% 40% 45% 39% 39% 39% 42% 42% 41% 45% 41% 41% 38% 40% 31% 49% 38% 30% 48% 39% 43% 40% 31% 43% 38% 39% 34% 38% 18% 45% 36% 34% 37% 41% 39% 39% 49% 43% 39% 40% 42% 39% 29% 42% 40% 43%

Lower quality than products that are not designed to be 
environmentally friendly

26% 28% 25% 22% 23% 29% 27% 27% 27% 25% 25% 27% 30% 27% 28% 27% 24% 20% 18% 27% 24% 29% 25% 30% 27% 31% 24% 27% 24% 20% 26% 27% 27% 17% 25% 23% 32% 28% 29% 21% 25% 23% 25% 32% 27% 34% 30% 17% 27% 25% 33% 30% 32% 30% 29% 26% 26% 27% 26% 25% 25% 28% 26% 27% 29%

Don't know 20% 23% 17% 31% 21% 20% 18% 17% 17% 23% 21% 20% 18% 23% 16% 20% 19% 23% 36% 19% 20% 18% 21% 18% 23% 16% 16% 20% 19% 23% 19% 22% 20% 23% 16% 22% 25% 13% 19% 26% 20% 28% 20% 14% 21% 14% 17% 38% 16% 24% 18% 18% 16% 20% 17% 17% 18% 19% 16% 18% 18% 21% 19% 20% 16%

CCI_Q2_3. Cosmetics and beauty (e.g. makeup, skincare 

products)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

15% 11% 18% 15% 24% 15% 12% 13% 17% 12% 15% 12% 15% 13% 17% 15% 17% 14% 5% 17% 16% 13% 11% 15% 13% 16% 20% 15% 17% 14% 16% 15% 16% 15% 10% 22% 18% 14% 16% 13% 13% 17% 15% 13% 19% 15% 16% 10% 13% 17% 15% 13% 12% 8% 14% 12% 15% 19% 22% 19% 19% 17% 16% 15% 17%

The same quality 38% 30% 47% 30% 36% 38% 41% 41% 37% 40% 37% 41% 36% 39% 37% 38% 40% 40% 44% 36% 37% 42% 40% 36% 39% 37% 38% 38% 40% 40% 37% 39% 38% 34% 42% 41% 34% 43% 39% 38% 32% 31% 38% 47% 41% 43% 44% 14% 44% 32% 42% 42% 49% 38% 44% 43% 40% 35% 34% 49% 40% 41% 41% 39% 37%

Lower quality than products that are not designed to be 
environmentally friendly

8% 9% 8% 11% 9% 11% 7% 6% 10% 6% 8% 9% 12% 9% 7% 8% 9% 7% 1% 7% 10% 6% 11% 12% 9% 8% 5% 8% 9% 7% 9% 9% 9% 8% 7% 4% 8% 9% 10% 8% 9% 7% 7% 8% 10% 14% 10% 25% 9% 8% 14% 13% 10% 10% 12% 7% 7% 8% 9% 9% 9% 6% 8% 8% 10%

Don't know 39% 51% 27% 43% 31% 36% 40% 40% 36% 42% 40% 39% 37% 38% 39% 39% 34% 39% 49% 39% 38% 39% 39% 37% 38% 40% 37% 39% 34% 39% 38% 37% 37% 43% 42% 34% 40% 34% 35% 40% 46% 45% 41% 32% 30% 29% 30% 51% 35% 43% 29% 32% 29% 44% 31% 38% 37% 38% 36% 24% 33% 36% 35% 38% 37%

CCI_Q2_4. Household items (i.e. cleaning products, bin 

liners)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

13% 12% 15% 20% 22% 15% 10% 9% 16% 10% 13% 14% 13% 17% 11% 14% 11% 13% 11% 13% 14% 9% 19% 13% 17% 10% 13% 14% 11% 13% 15% 14% 15% 23% 8% 11% 15% 11% 17% 11% 17% 16% 13% 10% 14% 24% 14% 26% 11% 16% 21% 16% 12% 12% 15% 8% 14% 16% 20% 14% 16% 17% 14% 15% 16%

The same quality 42% 39% 45% 36% 33% 39% 45% 47% 42% 42% 40% 39% 40% 41% 46% 42% 44% 44% 39% 40% 41% 45% 34% 40% 41% 46% 46% 42% 44% 44% 39% 44% 40% 42% 48% 40% 35% 45% 42% 44% 39% 37% 43% 49% 37% 31% 41% 26% 45% 38% 31% 38% 45% 43% 41% 48% 43% 40% 42% 48% 42% 42% 44% 41% 46%

Lower quality than products that are not designed to be 
environmentally friendly

27% 29% 25% 19% 25% 28% 30% 28% 27% 27% 27% 25% 32% 22% 29% 27% 28% 24% 18% 28% 29% 31% 21% 32% 22% 30% 28% 27% 28% 24% 28% 24% 27% 12% 28% 27% 32% 32% 24% 24% 21% 22% 25% 30% 35% 36% 33% 11% 30% 23% 36% 32% 32% 30% 31% 28% 26% 27% 24% 23% 25% 22% 25% 27% 25%

Don't know 18% 20% 15% 26% 20% 17% 15% 16% 15% 21% 19% 21% 15% 20% 13% 18% 17% 19% 32% 18% 16% 15% 27% 15% 20% 14% 13% 18% 17% 19% 18% 17% 18% 23% 16% 21% 18% 12% 17% 21% 23% 25% 19% 12% 13% 9% 12% 36% 14% 22% 12% 15% 11% 15% 13% 15% 16% 16% 14% 15% 16% 19% 17% 17% 13%

CCI_Q2_5. Furniture (e.g. tables made from reclaimed 

wood)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

20% 16% 25% 18% 33% 24% 19% 16% 22% 18% 22% 18% 24% 19% 20% 21% 19% 19% 11% 23% 25% 20% 16% 24% 19% 19% 22% 21% 19% 19% 24% 17% 22% 28% 14% 23% 22% 19% 22% 16% 12% 25% 20% 24% 19% 24% 22% 18% 18% 23% 23% 19% 22% 17% 21% 16% 22% 26% 30% 23% 27% 24% 22% 23% 24%

The same quality 47% 47% 48% 35% 36% 46% 50% 54% 47% 47% 49% 49% 45% 43% 48% 47% 53% 42% 47% 50% 49% 52% 46% 45% 43% 49% 48% 47% 53% 42% 44% 48% 45% 41% 55% 41% 47% 53% 46% 52% 54% 37% 47% 49% 53% 42% 49% 31% 54% 39% 41% 53% 55% 46% 50% 56% 48% 45% 42% 49% 45% 40% 47% 46% 47%

Lower quality than products that are not designed to be 
environmentally friendly

12% 17% 8% 13% 8% 11% 13% 14% 13% 11% 10% 12% 12% 13% 14% 12% 5% 15% 13% 10% 10% 12% 12% 12% 13% 15% 13% 12% 5% 15% 13% 10% 12% - 15% 9% 13% 15% 12% 9% 11% 10% 12% 12% 13% 17% 13% 10% 13% 12% 19% 10% 10% 20% 13% 12% 11% 11% 12% 12% 9% 11% 10% 11% 13%

Don't know 20% 20% 20% 33% 23% 19% 17% 17% 17% 23% 18% 21% 19% 24% 17% 19% 22% 24% 28% 17% 16% 15% 26% 19% 24% 17% 17% 19% 22% 24% 19% 25% 20% 30% 16% 27% 18% 14% 20% 23% 24% 28% 21% 16% 16% 16% 16% 41% 15% 26% 17% 17% 13% 17% 16% 15% 19% 18% 16% 16% 19% 25% 21% 21% 16%

CCI_Q2_6. Fashion items (e.g. clothes made from 

recycled fabrics)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

14% 10% 18% 21% 26% 14% 12% 9% 17% 10% 14% 14% 12% 15% 17% 14% 14% 12% 8% 12% 19% 13% 14% 12% 15% 17% 17% 14% 14% 12% 16% 13% 15% 29% 8% 13% 15% 13% 18% 7% 2% 18% 14% 18% 15% 15% 16% 5% 12% 17% 18% 13% 14% 8% 15% 10% 16% 18% 24% 18% 20% 20% 15% 16% 18%

The same quality 47% 46% 48% 33% 40% 50% 51% 50% 46% 48% 48% 48% 48% 43% 47% 47% 48% 48% 47% 50% 47% 48% 47% 48% 43% 46% 48% 47% 48% 48% 47% 51% 48% 37% 48% 44% 46% 50% 47% 54% 43% 41% 47% 52% 47% 51% 50% 34% 52% 40% 47% 53% 56% 54% 53% 52% 49% 47% 43% 48% 47% 44% 48% 46% 52%

Lower quality than products that are not designed to be 
environmentally friendly

17% 21% 14% 20% 14% 14% 17% 19% 17% 18% 18% 15% 19% 18% 17% 17% 16% 17% 13% 20% 18% 17% 14% 19% 18% 19% 13% 17% 16% 17% 17% 15% 16% 12% 21% 17% 16% 19% 16% 14% 23% 15% 17% 17% 20% 23% 19% 17% 17% 17% 19% 15% 18% 19% 16% 18% 15% 15% 17% 15% 15% 16% 15% 17% 13%

Don't know 22% 24% 20% 27% 21% 21% 19% 22% 20% 24% 20% 23% 21% 24% 20% 21% 23% 24% 32% 19% 17% 22% 25% 21% 24% 18% 22% 21% 23% 24% 20% 21% 20% 22% 23% 26% 22% 18% 19% 25% 31% 26% 23% 14% 18% 10% 15% 43% 18% 25% 15% 18% 12% 19% 16% 20% 21% 19% 16% 19% 18% 20% 21% 21% 17%

CCI_Q2_7. Utensils (e.g. paper straws, biodegradable 

cutlery)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

11% 9% 13% 18% 15% 7% 6% 12% 13% 8% 9% 11% 12% 12% 12% 11% 13% 11% 7% 9% 11% 9% 13% 12% 12% 11% 14% 11% 13% 11% 9% 11% 10% 27% 11% 14% 9% 9% 11% 15% 9% 13% 12% 8% 7% 17% 9% 14% 10% 12% 10% 10% 6% 7% 9% 11% 11% 15% 14% 12% 14% 16% 11% 11% 13%

The same quality 37% 36% 37% 17% 25% 30% 43% 46% 37% 37% 39% 35% 32% 36% 38% 37% 36% 36% 42% 35% 41% 39% 31% 32% 36% 35% 42% 37% 36% 36% 35% 33% 34% 18% 48% 32% 31% 44% 34% 39% 41% 26% 39% 31% 33% 24% 30% 20% 42% 30% 23% 32% 38% 37% 34% 46% 38% 32% 36% 39% 33% 21% 37% 34% 40%

Lower quality than products that are not designed to be 
environmentally friendly

37% 37% 36% 41% 43% 47% 38% 28% 37% 36% 36% 36% 42% 33% 37% 37% 34% 37% 25% 41% 33% 38% 34% 42% 33% 40% 33% 37% 34% 37% 40% 39% 40% 34% 26% 36% 47% 36% 42% 29% 23% 39% 33% 51% 49% 48% 49% 27% 36% 38% 53% 43% 44% 41% 44% 29% 37% 41% 38% 36% 41% 45% 37% 39% 35%

Don't know 16% 18% 14% 25% 17% 15% 13% 14% 14% 19% 16% 18% 14% 19% 13% 16% 17% 16% 26% 14% 15% 14% 21% 14% 19% 14% 12% 16% 17% 16% 16% 17% 16% 21% 15% 19% 13% 11% 14% 18% 26% 22% 17% 11% 11% 12% 11% 39% 13% 20% 13% 14% 12% 15% 13% 13% 14% 12% 12% 12% 13% 17% 15% 16% 12%

CCI_Q2_8. Small appliances (e.g. kettles, toasters)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

10% 11% 10% 14% 17% 9% 8% 9% 13% 7% 10% 9% 11% 13% 10% 10% 11% 9% 10% 10% 10% 8% 11% 11% 13% 11% 10% 10% 11% 9% 13% 8% 11% 20% 8% 5% 10% 9% 11% 8% 4% 13% 11% 8% 8% 13% 9% 7% 8% 14% 7% 9% 9% 5% 8% 8% 11% 13% 18% 9% 12% 14% 10% 12% 12%

The same quality 44% 45% 44% 30% 34% 45% 46% 51% 45% 44% 45% 45% 41% 41% 47% 44% 46% 44% 48% 46% 43% 48% 42% 41% 41% 45% 51% 44% 46% 44% 41% 44% 42% 31% 53% 44% 44% 50% 42% 50% 44% 36% 45% 47% 44% 35% 44% 35% 50% 38% 43% 45% 51% 51% 47% 52% 46% 43% 42% 48% 44% 37% 45% 43% 47%

Lower quality than products that are not designed to be 
environmentally friendly

12% 15% 10% 13% 10% 11% 13% 14% 11% 14% 11% 14% 16% 12% 12% 13% 9% 12% 6% 12% 12% 16% 13% 16% 12% 14% 10% 13% 9% 12% 13% 9% 12% 12% 15% 10% 11% 15% 10% 10% 21% 10% 11% 15% 15% 28% 17% 14% 14% 10% 20% 16% 13% 16% 15% 13% 11% 11% 11% 14% 8% 12% 11% 12% 12%

Don't know 33% 29% 36% 43% 39% 36% 33% 26% 31% 35% 34% 32% 32% 34% 30% 33% 34% 34% 37% 33% 35% 28% 35% 32% 34% 31% 30% 33% 34% 34% 33% 39% 35% 37% 24% 40% 34% 26% 37% 32% 32% 41% 33% 30% 33% 23% 30% 43% 28% 38% 30% 30% 27% 28% 30% 28% 32% 32% 29% 29% 36% 37% 34% 34% 29%

CCI_Q2_9. Major appliances (e.g. refrigerators, washing 

machines)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

18% 18% 18% 17% 22% 18% 14% 17% 21% 14% 17% 18% 19% 23% 17% 18% 14% 12% 11% 16% 21% 19% 16% 19% 23% 15% 21% 18% 14% 12% 19% 14% 17% 28% 18% 13% 18% 19% 18% 13% 13% 18% 19% 13% 14% 21% 15% 16% 16% 20% 16% 15% 16% 9% 15% 16% 18% 19% 27% 20% 20% 17% 18% 19% 23%

The same quality 40% 40% 39% 28% 31% 37% 41% 47% 40% 40% 42% 38% 36% 36% 42% 39% 44% 41% 46% 44% 39% 41% 34% 36% 36% 42% 42% 39% 44% 41% 37% 38% 37% 29% 50% 42% 34% 45% 34% 46% 48% 32% 40% 43% 41% 39% 41% 27% 46% 32% 37% 42% 45% 46% 43% 47% 39% 38% 34% 41% 37% 31% 38% 37% 38%

Lower quality than products that are not designed to be 
environmentally friendly

11% 14% 8% 8% 7% 11% 12% 12% 10% 12% 8% 11% 14% 9% 12% 11% 7% 12% 7% 8% 8% 11% 12% 14% 9% 13% 11% 11% 7% 12% 12% 10% 11% - 11% 6% 15% 12% 11% 9% 11% 9% 9% 16% 10% 19% 14% 11% 12% 8% 18% 13% 14% 19% 14% 11% 10% 10% 10% 10% 7% 10% 10% 10% 12%

Don't know 32% 28% 35% 46% 40% 34% 33% 24% 30% 35% 33% 34% 32% 32% 29% 32% 35% 35% 36% 32% 32% 29% 38% 32% 32% 30% 26% 32% 35% 35% 33% 39% 35% 44% 22% 39% 33% 24% 36% 32% 28% 42% 32% 28% 35% 21% 29% 47% 26% 40% 29% 30% 25% 27% 27% 25% 32% 34% 30% 29% 36% 42% 34% 34% 27%

CCI_Q2_10. Containers (e.g. reusable coffee cups, 

bamboo packaging)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

20% 15% 25% 22% 33% 21% 15% 17% 24% 15% 21% 21% 20% 20% 20% 21% 24% 13% 11% 20% 27% 23% 20% 20% 20% 19% 22% 21% 24% 13% 22% 20% 21% 32% 16% 21% 17% 19% 27% 14% 10% 22% 20% 20% 23% 20% 21% 5% 18% 23% 24% 18% 18% 10% 18% 17% 23% 25% 31% 27% 27% 28% 23% 23% 23%

The same quality 45% 46% 44% 34% 33% 42% 53% 50% 45% 45% 45% 43% 46% 37% 46% 44% 43% 52% 41% 51% 40% 43% 44% 46% 37% 47% 46% 44% 43% 52% 43% 44% 43% 45% 51% 43% 39% 51% 37% 46% 40% 39% 45% 46% 44% 38% 44% 32% 51% 38% 35% 48% 49% 47% 46% 54% 45% 44% 42% 48% 42% 36% 44% 43% 43%

Lower quality than products that are not designed to be 
environmentally friendly

19% 22% 16% 20% 15% 21% 19% 19% 18% 21% 18% 17% 23% 23% 20% 19% 16% 16% 17% 15% 21% 18% 16% 23% 23% 20% 19% 19% 16% 16% 20% 19% 20% 5% 18% 15% 27% 19% 19% 19% 27% 17% 18% 22% 20% 29% 22% 18% 19% 19% 28% 19% 20% 28% 22% 17% 18% 18% 16% 13% 17% 19% 17% 18% 22%

Don't know 16% 17% 15% 24% 19% 16% 13% 14% 14% 19% 16% 18% 12% 19% 14% 16% 17% 19% 31% 15% 11% 16% 20% 12% 19% 14% 13% 16% 17% 19% 15% 18% 16% 19% 14% 21% 17% 11% 16% 21% 23% 21% 16% 12% 13% 13% 13% 45% 13% 20% 14% 15% 13% 15% 14% 13% 15% 13% 11% 12% 14% 17% 15% 16% 12%

CCI_Q2_11. Vehicles (e.g. electric/hybrid cars)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Higher quality than products that are not designed to be 
environmentally friendly

20% 20% 20% 24% 28% 22% 17% 18% 22% 18% 23% 20% 18% 25% 17% 21% 20% 15% 17% 24% 24% 17% 22% 18% 25% 18% 16% 21% 20% 15% 21% 18% 20% 29% 17% 29% 20% 20% 23% 13% 15% 23% 20% 23% 25% 23% 24% 5% 18% 23% 20% 17% 21% 14% 18% 18% 22% 26% 32% 27% 27% 28% 21% 23% 24%

The same quality 40% 43% 37% 31% 30% 38% 42% 46% 40% 39% 39% 37% 39% 34% 45% 39% 48% 40% 38% 39% 38% 40% 34% 39% 34% 44% 46% 39% 48% 40% 39% 39% 39% 26% 48% 35% 35% 43% 38% 45% 37% 34% 41% 41% 40% 23% 37% 39% 44% 34% 34% 39% 43% 40% 41% 46% 41% 39% 36% 36% 36% 32% 40% 38% 47%

Lower quality than products that are not designed to be 
environmentally friendly

11% 13% 10% 15% 8% 11% 12% 11% 12% 11% 10% 12% 13% 12% 12% 12% 6% 10% 6% 11% 11% 14% 11% 13% 12% 13% 12% 12% 6% 10% 12% 10% 11% 21% 13% 5% 9% 13% 7% 10% 18% 11% 11% 8% 10% 31% 13% 9% 12% 11% 16% 18% 12% 14% 14% 10% 9% 9% 9% 11% 8% 11% 9% 10% 9%

Don't know 29% 24% 33% 30% 34% 30% 29% 26% 26% 33% 28% 31% 29% 28% 26% 28% 26% 35% 39% 26% 27% 29% 33% 29% 28% 25% 26% 28% 26% 35% 29% 34% 30% 25% 23% 31% 36% 24% 31% 32% 31% 32% 29% 28% 25% 22% 26% 47% 26% 32% 30% 27% 24% 31% 27% 26% 29% 26% 23% 26% 29% 29% 30% 29% 20%

Still thinking about products that are designed to be 

more environmentally friendly... Do you consider the 

following products to be generally better or worse value 

for money compared to products that are not designed 

to be more environmentally friendly? (Please select one 

option on each row)
CCI_3_1. Food and drink (e.g. sustainably grown 

vegetables, coffee)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

14% 12% 15% 20% 15% 12% 11% 14% 16% 11% 14% 13% 11% 14% 15% 14% 14% 17% 6% 16% 14% 12% 13% 11% 14% 16% 13% 14% 14% 17% 14% 14% 14% 17% 14% 14% 13% 14% 13% 10% 10% 16% 15% 10% 12% 19% 12% 9% 12% 16% 12% 12% 9% 13% 11% 13% 14% 14% 18% 13% 16% 16% 14% 14% 16%

The same value for money 33% 31% 34% 27% 30% 32% 31% 36% 32% 33% 34% 27% 34% 33% 34% 32% 29% 37% 41% 33% 32% 28% 26% 34% 33% 34% 34% 32% 29% 37% 30% 34% 32% 40% 36% 27% 29% 35% 29% 32% 31% 30% 34% 34% 31% 22% 31% 15% 34% 31% 27% 31% 30% 26% 30% 36% 32% 32% 33% 38% 34% 29% 32% 33% 31%

Worse value for money compared to products not designed to 
be environmentally friendly

37% 39% 34% 27% 33% 40% 44% 36% 37% 35% 36% 41% 41% 31% 39% 38% 34% 27% 23% 38% 39% 44% 38% 41% 31% 36% 43% 38% 34% 27% 39% 34% 38% 20% 36% 37% 37% 40% 38% 36% 31% 31% 35% 42% 42% 42% 42% 33% 40% 33% 44% 42% 47% 47% 43% 38% 38% 39% 36% 37% 36% 35% 37% 36% 42%

Don't know 17% 18% 17% 26% 22% 17% 14% 14% 14% 21% 16% 19% 14% 23% 12% 17% 22% 19% 31% 13% 15% 17% 22% 14% 23% 14% 10% 17% 22% 19% 17% 18% 17% 24% 14% 22% 21% 11% 20% 22% 28% 22% 17% 15% 16% 16% 15% 44% 14% 21% 16% 16% 14% 14% 15% 13% 16% 14% 12% 13% 15% 20% 17% 17% 11%

CCI_3_2. Personal care items (e.g. recyclable toilet 

paper, toothpaste)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

10% 8% 11% 14% 13% 10% 8% 7% 11% 8% 8% 10% 8% 9% 12% 10% 9% 7% 4% 8% 9% 9% 11% 8% 9% 13% 10% 10% 9% 7% 9% 12% 10% 18% 8% 7% 9% 8% 10% 8% 5% 13% 9% 9% 11% 14% 11% 19% 8% 11% 13% 12% 8% 7% 11% 6% 9% 11% 11% 11% 11% 11% 9% 10% 12%

The same value for money 33% 33% 33% 27% 30% 29% 34% 38% 32% 34% 35% 31% 32% 29% 32% 32% 37% 40% 37% 35% 34% 31% 32% 32% 29% 28% 37% 32% 37% 40% 32% 31% 32% 29% 37% 39% 28% 38% 29% 33% 31% 28% 34% 36% 33% 19% 32% 24% 36% 29% 25% 30% 33% 32% 32% 39% 34% 31% 34% 36% 33% 29% 33% 32% 31%

Worse value for money compared to products not designed to 
be environmentally friendly

36% 36% 35% 31% 31% 39% 40% 35% 37% 34% 35% 36% 37% 35% 38% 36% 29% 32% 23% 38% 36% 41% 32% 37% 35% 39% 37% 36% 29% 32% 36% 35% 36% 28% 36% 27% 41% 38% 39% 30% 36% 32% 35% 37% 40% 52% 41% 14% 38% 33% 46% 39% 43% 39% 39% 36% 37% 39% 40% 36% 36% 38% 36% 37% 38%

Don't know 22% 23% 21% 28% 26% 22% 19% 20% 20% 24% 22% 22% 22% 27% 18% 22% 25% 21% 36% 19% 21% 19% 25% 22% 27% 19% 16% 22% 25% 21% 22% 22% 22% 26% 19% 27% 23% 16% 22% 28% 27% 28% 23% 18% 16% 15% 17% 43% 18% 27% 16% 18% 16% 22% 18% 19% 20% 19% 16% 17% 20% 23% 21% 22% 19%

CCI_3_3. Cosmetics and beauty (e.g. makeup, skincare 

products)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

11% 8% 13% 14% 15% 11% 9% 9% 12% 9% 11% 7% 10% 9% 13% 10% 11% 15% 8% 11% 12% 5% 8% 10% 9% 12% 15% 10% 11% 15% 11% 12% 11% 14% 8% 6% 16% 10% 9% 7% 10% 14% 10% 9% 11% 19% 12% 16% 10% 12% 13% 12% 11% 7% 11% 9% 10% 12% 12% 11% 13% 14% 11% 10% 13%

The same value for money 30% 25% 34% 33% 27% 31% 29% 30% 29% 31% 30% 30% 33% 29% 28% 30% 29% 29% 32% 35% 23% 28% 32% 33% 29% 27% 30% 30% 29% 29% 28% 32% 29% 40% 28% 37% 27% 33% 26% 32% 23% 27% 29% 33% 35% 23% 32% 25% 32% 27% 28% 33% 30% 25% 32% 31% 31% 29% 32% 38% 33% 31% 30% 30% 28%

Worse value for money compared to products not designed to 
be environmentally friendly

27% 25% 28% 20% 25% 28% 33% 27% 28% 25% 24% 31% 28% 25% 29% 27% 30% 22% 15% 22% 29% 33% 29% 28% 25% 28% 29% 27% 30% 22% 28% 25% 28% 12% 27% 27% 30% 29% 33% 23% 21% 22% 27% 28% 29% 32% 29% 7% 29% 24% 33% 30% 35% 29% 30% 29% 28% 28% 29% 28% 27% 26% 28% 27% 26%

Don't know 33% 42% 24% 34% 33% 30% 30% 35% 31% 35% 35% 32% 30% 36% 30% 33% 31% 34% 45% 32% 35% 35% 30% 30% 36% 32% 26% 33% 31% 34% 33% 30% 32% 33% 36% 31% 28% 28% 32% 39% 46% 37% 34% 30% 25% 26% 27% 53% 29% 38% 26% 24% 25% 39% 27% 32% 31% 31% 27% 22% 27% 29% 30% 33% 32%

CCI_3_4. Household items (e.g. cleaning products, bin 

liners)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

10% 9% 11% 19% 13% 10% 8% 7% 12% 8% 8% 8% 6% 12% 13% 10% 8% 13% 5% 7% 11% 11% 6% 6% 12% 13% 12% 10% 8% 13% 10% 11% 10% 26% 7% 12% 7% 9% 11% 4% 6% 14% 10% 9% 10% 16% 11% 6% 8% 12% 16% 11% 10% 11% 11% 7% 10% 11% 12% 10% 12% 16% 9% 10% 10%

The same value for money 32% 31% 33% 22% 32% 27% 31% 37% 30% 34% 36% 29% 32% 28% 32% 32% 34% 33% 40% 38% 31% 27% 31% 32% 28% 32% 32% 32% 34% 33% 29% 31% 30% 26% 38% 36% 30% 36% 31% 32% 27% 27% 33% 32% 35% 20% 31% 16% 34% 30% 22% 30% 30% 30% 29% 36% 33% 31% 33% 36% 32% 25% 32% 31% 31%

Worse value for money compared to products not designed to 
be environmentally friendly

37% 38% 36% 26% 30% 43% 45% 38% 39% 35% 36% 38% 43% 34% 40% 38% 36% 33% 25% 38% 38% 41% 34% 43% 34% 39% 42% 38% 36% 33% 40% 37% 39% 19% 38% 26% 40% 42% 37% 37% 37% 31% 36% 44% 41% 46% 43% 32% 42% 31% 47% 44% 47% 41% 45% 41% 39% 40% 40% 39% 38% 34% 38% 38% 42%

Don't know 21% 22% 20% 33% 25% 20% 16% 18% 19% 23% 20% 25% 20% 27% 15% 21% 22% 21% 30% 17% 20% 21% 28% 20% 27% 15% 14% 21% 22% 21% 21% 21% 21% 28% 17% 27% 23% 14% 21% 27% 29% 28% 22% 14% 15% 18% 15% 47% 16% 27% 15% 16% 12% 19% 15% 17% 19% 19% 16% 15% 17% 25% 21% 21% 17%

CCI_3_5. Furniture (e.g. tables made from reclaimed 

wood)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

17% 13% 21% 21% 20% 16% 19% 14% 18% 15% 19% 13% 17% 18% 18% 17% 11% 19% 11% 20% 21% 14% 11% 17% 18% 17% 18% 17% 11% 19% 16% 19% 17% 29% 15% 15% 21% 16% 16% 16% 19% 19% 17% 14% 15% 32% 17% 11% 15% 19% 19% 16% 15% 19% 16% 15% 17% 19% 20% 22% 20% 20% 18% 18% 24%

The same value for money 35% 34% 35% 29% 29% 33% 33% 39% 33% 36% 37% 34% 28% 31% 35% 34% 41% 37% 37% 40% 33% 35% 34% 28% 31% 36% 33% 34% 41% 37% 32% 33% 32% 32% 39% 42% 33% 38% 29% 37% 29% 31% 35% 41% 37% 26% 36% 14% 38% 31% 33% 35% 34% 28% 35% 39% 36% 33% 35% 36% 35% 30% 34% 33% 28%

Worse value for money compared to products not designed to 
be environmentally friendly

24% 30% 18% 17% 20% 27% 27% 25% 26% 21% 20% 27% 26% 23% 27% 24% 19% 22% 15% 18% 24% 29% 25% 26% 23% 25% 29% 24% 19% 22% 27% 24% 26% 5% 25% 13% 23% 27% 26% 24% 22% 19% 24% 23% 26% 28% 25% 23% 26% 21% 24% 29% 32% 34% 27% 26% 23% 25% 24% 24% 21% 21% 23% 23% 30%

Don't know 25% 23% 26% 32% 31% 24% 21% 22% 23% 27% 24% 26% 29% 28% 21% 25% 28% 22% 37% 22% 22% 21% 29% 29% 28% 22% 20% 25% 28% 22% 25% 24% 25% 34% 22% 31% 24% 19% 29% 23% 31% 31% 25% 23% 23% 14% 21% 52% 20% 30% 24% 19% 18% 19% 22% 20% 24% 22% 21% 18% 23% 29% 25% 26% 19%

CCI_3_6. Fashion items (e.g. clothes made from 

recycled fabrics)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

13% 9% 16% 16% 19% 14% 11% 10% 15% 10% 14% 11% 11% 13% 14% 13% 11% 12% 11% 14% 14% 12% 11% 11% 13% 14% 12% 13% 11% 12% 14% 13% 14% 15% 9% 11% 16% 11% 16% 8% 12% 16% 13% 13% 12% 12% 12% 11% 11% 15% 16% 13% 10% 14% 13% 10% 13% 15% 18% 16% 16% 16% 14% 13% 16%

The same value for money 37% 36% 37% 34% 34% 34% 36% 39% 35% 38% 39% 35% 35% 31% 38% 36% 35% 40% 28% 41% 40% 32% 38% 35% 31% 37% 40% 36% 35% 40% 34% 36% 34% 46% 41% 42% 29% 41% 28% 41% 34% 33% 36% 43% 38% 32% 39% 22% 39% 33% 33% 37% 40% 36% 38% 39% 37% 36% 37% 38% 39% 37% 35% 36% 34%

Worse value for money compared to products not designed to 
be environmentally friendly

26% 29% 24% 18% 22% 26% 32% 28% 27% 26% 23% 27% 31% 27% 27% 27% 30% 23% 22% 24% 23% 29% 25% 31% 27% 27% 28% 27% 30% 23% 28% 25% 27% 15% 28% 18% 29% 29% 29% 23% 28% 22% 26% 26% 29% 39% 29% 16% 29% 24% 30% 30% 29% 29% 27% 30% 26% 28% 26% 27% 25% 22% 27% 27% 29%

Don't know 24% 26% 22% 32% 26% 25% 21% 23% 23% 26% 24% 26% 24% 28% 21% 24% 25% 24% 40% 22% 23% 27% 25% 24% 28% 22% 20% 24% 25% 24% 24% 27% 25% 25% 22% 29% 25% 20% 27% 28% 26% 28% 25% 19% 22% 17% 20% 52% 21% 29% 22% 20% 21% 21% 21% 21% 23% 21% 19% 19% 21% 25% 24% 25% 21%

CCI_3_7. Utensils (e.g. paper straws, biodegradable 

cutlery)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

11% 10% 13% 15% 14% 11% 10% 9% 13% 9% 10% 11% 8% 14% 13% 11% 10% 10% 8% 13% 7% 7% 13% 8% 14% 14% 12% 11% 10% 10% 10% 17% 12% 14% 10% 10% 10% 10% 12% 12% 11% 13% 11% 10% 9% 13% 10% 21% 10% 13% 15% 13% 8% 4% 11% 9% 11% 11% 13% 14% 13% 12% 11% 11% 15%

The same value for money 34% 33% 35% 23% 30% 29% 33% 41% 35% 33% 35% 36% 36% 30% 32% 34% 33% 37% 31% 35% 36% 37% 35% 36% 30% 30% 34% 34% 33% 37% 33% 30% 32% 33% 40% 34% 25% 39% 29% 33% 34% 29% 36% 30% 34% 23% 30% 15% 36% 31% 21% 28% 33% 41% 30% 40% 35% 32% 40% 36% 33% 30% 34% 33% 31%

Worse value for money compared to products not designed to 
be environmentally friendly

34% 36% 33% 33% 31% 40% 39% 32% 35% 34% 36% 30% 38% 32% 37% 35% 33% 33% 29% 36% 37% 34% 26% 38% 32% 37% 37% 35% 33% 33% 36% 33% 35% 28% 32% 34% 43% 36% 36% 32% 30% 33% 32% 43% 40% 47% 42% 17% 36% 32% 43% 40% 43% 38% 39% 35% 35% 40% 32% 34% 36% 38% 34% 34% 36%

Don't know 21% 21% 20% 29% 24% 20% 18% 18% 18% 24% 20% 24% 18% 24% 18% 20% 25% 20% 32% 16% 20% 22% 26% 18% 24% 19% 17% 20% 25% 20% 21% 20% 21% 25% 18% 22% 22% 16% 24% 24% 25% 25% 21% 17% 17% 17% 17% 47% 17% 25% 21% 19% 16% 17% 19% 17% 20% 17% 15% 15% 18% 20% 20% 21% 17%

CCI_3_8. Small appliances (e.g. kettles, toasters)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

9% 9% 9% 14% 10% 8% 8% 7% 10% 7% 7% 12% 10% 9% 8% 9% 9% 8% 3% 7% 7% 10% 14% 10% 9% 9% 6% 9% 9% 8% 9% 9% 9% 14% 7% 6% 10% 8% 9% 10% 3% 10% 8% 8% 6% 18% 9% 20% 8% 9% 10% 12% 9% 11% 10% 7% 8% 9% 10% 10% 9% 11% 9% 9% 12%

The same value for money 35% 35% 35% 27% 32% 34% 33% 41% 34% 37% 37% 35% 30% 30% 38% 35% 37% 40% 34% 38% 35% 38% 31% 30% 30% 36% 41% 35% 37% 40% 32% 34% 32% 36% 43% 42% 31% 39% 30% 36% 36% 32% 36% 35% 42% 26% 36% 20% 38% 32% 35% 34% 37% 31% 36% 40% 36% 33% 37% 38% 36% 34% 35% 34% 28%

Worse value for money compared to products not designed to 
be environmentally friendly

21% 25% 17% 15% 15% 21% 25% 22% 20% 21% 21% 22% 22% 22% 21% 21% 20% 16% 19% 21% 21% 24% 20% 22% 22% 20% 21% 21% 20% 16% 23% 17% 21% 8% 21% 16% 23% 23% 22% 20% 26% 16% 20% 23% 22% 37% 25% 9% 23% 18% 22% 26% 26% 28% 23% 23% 21% 22% 20% 20% 17% 17% 20% 20% 24%

Don't know 35% 31% 39% 43% 43% 37% 34% 30% 35% 35% 36% 31% 39% 38% 33% 35% 34% 36% 45% 33% 37% 28% 35% 39% 38% 34% 32% 35% 34% 36% 36% 40% 37% 42% 29% 36% 35% 30% 39% 34% 35% 42% 36% 35% 31% 19% 30% 50% 31% 41% 34% 28% 29% 30% 31% 31% 35% 36% 33% 32% 38% 38% 36% 37% 35%

CCI_3_9. Major appliances (e.g. refrigerators, washing 

machines)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

16% 14% 17% 24% 17% 15% 13% 14% 18% 13% 17% 16% 15% 16% 16% 16% 11% 15% 7% 19% 16% 14% 17% 15% 16% 15% 18% 16% 11% 15% 16% 14% 16% 18% 15% 16% 15% 15% 15% 16% 14% 17% 15% 13% 14% 28% 16% 23% 14% 17% 19% 17% 13% 8% 15% 13% 15% 15% 21% 15% 16% 16% 15% 16% 18%

The same value for money 33% 33% 33% 23% 29% 32% 32% 38% 32% 35% 33% 30% 33% 31% 34% 32% 38% 38% 35% 33% 32% 32% 28% 33% 31% 35% 34% 32% 38% 38% 30% 33% 31% 40% 37% 39% 28% 38% 31% 29% 34% 28% 33% 36% 38% 32% 36% 12% 37% 28% 33% 35% 40% 33% 36% 38% 33% 32% 31% 38% 33% 32% 32% 32% 28%

Worse value for money compared to products not designed to 
be environmentally friendly

19% 23% 14% 12% 12% 20% 23% 21% 19% 19% 16% 23% 20% 17% 20% 19% 19% 13% 13% 15% 19% 24% 23% 20% 17% 20% 20% 19% 19% 13% 20% 15% 18% 6% 22% 10% 25% 21% 16% 22% 21% 15% 18% 20% 21% 23% 21% 18% 21% 15% 22% 23% 23% 27% 21% 21% 19% 19% 17% 15% 14% 14% 18% 18% 23%

Don't know 33% 29% 36% 40% 42% 33% 31% 27% 32% 34% 34% 31% 33% 36% 29% 33% 32% 34% 44% 33% 33% 29% 33% 33% 36% 30% 28% 33% 32% 34% 34% 38% 35% 36% 26% 36% 33% 26% 38% 33% 31% 41% 34% 31% 27% 17% 27% 46% 27% 40% 26% 25% 25% 32% 28% 27% 34% 34% 30% 32% 36% 38% 35% 35% 30%

CCI_3_10. Containers (e.g. reusable coffee cups, 

bamboo packaging)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

16% 13% 19% 19% 23% 15% 14% 13% 18% 13% 15% 14% 14% 18% 19% 16% 13% 16% 10% 15% 17% 13% 15% 14% 18% 19% 18% 16% 13% 16% 17% 17% 17% 22% 13% 12% 16% 15% 21% 11% 17% 18% 17% 13% 13% 22% 15% 12% 14% 18% 19% 13% 12% 15% 14% 14% 17% 18% 21% 22% 20% 20% 17% 17% 23%

The same value for money 37% 37% 37% 32% 32% 35% 38% 41% 38% 35% 40% 36% 34% 33% 36% 36% 43% 37% 32% 43% 39% 33% 38% 34% 33% 33% 41% 36% 43% 37% 35% 36% 35% 43% 41% 42% 28% 41% 30% 38% 30% 33% 36% 44% 41% 31% 40% 30% 40% 32% 30% 41% 43% 30% 40% 41% 36% 34% 38% 38% 36% 35% 35% 35% 34%

Worse value for money compared to products not designed to 
be environmentally friendly

26% 28% 24% 18% 18% 30% 30% 28% 25% 27% 23% 26% 33% 26% 26% 26% 20% 28% 18% 23% 25% 31% 22% 33% 26% 27% 25% 26% 20% 28% 27% 28% 27% 2% 27% 20% 34% 29% 26% 27% 19% 22% 25% 27% 30% 32% 29% 14% 29% 22% 32% 28% 31% 33% 29% 28% 27% 28% 25% 24% 24% 21% 27% 26% 25%

Don't know 21% 22% 21% 30% 27% 21% 18% 18% 19% 25% 21% 24% 18% 24% 19% 21% 24% 20% 40% 19% 19% 23% 25% 18% 24% 21% 16% 21% 24% 20% 21% 20% 21% 33% 19% 26% 23% 15% 23% 24% 33% 28% 22% 17% 16% 15% 16% 45% 17% 27% 18% 18% 14% 22% 18% 17% 20% 20% 16% 16% 20% 24% 22% 22% 18%

CCI_3_11. Vehicles (e.g. electric/hybrid cars)

Unweighted base 2024 935 1089 86 310 369 339 920 1209 815 481 325 204 262 462 1734 111 179 63 232 186 159 166 204 262 270 192 1734 111 179 842 306 1148 51 569 101 155 972 259 214 69 506 1525 184 196 82 462 37 1191 833 151 227 174 76 458 790 1350 640 369 242 739 206 1210 1371 207

Base: All  GB Adults 2024 982 1042 225 306 357 327 810 1154 870 484 334 204 273 454 1749 99 176 63 235 185 157 177 204 273 269 184 1749 99 176 857 326 1183 93 482 115 151 900 263 208 60 589 1490 200 194 88 483 51 1118 906 161 236 173 74 468 707 1330 653 351 243 776 282 1199 1394 196

Better value for money compared to products not designed to 
be environmentally friendly

14% 12% 16% 17% 17% 14% 13% 13% 16% 12% 14% 14% 13% 15% 15% 14% 14% 14% 8% 15% 13% 12% 16% 13% 15% 16% 13% 14% 14% 14% 15% 14% 14% 19% 12% 13% 17% 12% 16% 13% 14% 17% 14% 14% 12% 18% 14% 12% 13% 15% 15% 12% 14% 12% 13% 13% 15% 16% 20% 20% 17% 20% 15% 15% 18%

The same value for money 30% 33% 26% 40% 28% 27% 27% 30% 29% 30% 29% 26% 28% 30% 30% 29% 35% 33% 28% 29% 31% 26% 27% 28% 30% 31% 30% 29% 35% 33% 28% 30% 29% 42% 32% 35% 20% 32% 23% 29% 28% 30% 29% 37% 33% 25% 33% 24% 31% 28% 27% 35% 30% 28% 32% 30% 29% 29% 29% 30% 31% 33% 27% 29% 27%

Worse value for money compared to products not designed to 
be environmentally friendly

27% 30% 23% 13% 19% 29% 32% 30% 28% 24% 27% 32% 29% 22% 27% 27% 21% 21% 16% 29% 28% 36% 28% 29% 22% 26% 30% 27% 21% 21% 29% 22% 27% 10% 31% 15% 29% 31% 25% 28% 23% 19% 26% 22% 30% 43% 29% 14% 30% 22% 33% 29% 34% 32% 30% 30% 27% 27% 27% 21% 22% 19% 26% 24% 31%

Don't know 30% 24% 35% 30% 36% 30% 28% 28% 27% 33% 30% 28% 30% 33% 27% 29% 31% 32% 47% 27% 28% 27% 29% 30% 33% 27% 27% 29% 31% 32% 28% 34% 30% 30% 26% 37% 34% 24% 35% 31% 35% 34% 31% 27% 25% 15% 24% 50% 26% 35% 26% 24% 22% 28% 26% 27% 29% 28% 23% 30% 30% 28% 31% 32% 24%

Cell Contents (Column Percentages)

Total

W orking Status Marital Status Children in Household Parent/ Guardian Social Media/ Messaging service (within the last month)Gender Age Social Grade Region Government Region


